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In this section, WeAr reviews the best apps and software platforms used by retailers and brands. Some of them are available to all stores; others are exclusive to one retailer or territory, but will hopefully inspire others and help them keep abreast of changes in the digital fashion landscape.

VERISIUM

Verisium is a versatile technology that performs several tasks. Firstly, it allows retailers and customers alike to track a product’s entire lifecycle: from factory ship to resell and recycle. Unlike simple barcodes, QR codes and RFID tags, Verisium uses NFC (near-field communication) technology, combined with a digital ledger built on a secure blockchain platform. Customers can scan a product to learn about its journey. Secondly, it facilitates pre- and post-sale product interactions with customers through the Verisium mobile app: the platform allows you to build a fully customized, media-rich product card that users see when they scan your product’s embedded NFC chip (for instance, you can link products to certain music tracks). Thirdly, Verisium enables retailers to gather meaningful data both about customers (which devices they are using, what other products sold by you and other retailers they have shown interest in, etc.) and products (for example, geo-reports show how well products perform around the world). 
https://verisium.com/
3DLOOK
Upload two selfies from a phone to the app and see the chosen outfit on a true-to-scale 3D avatar in next to no time: the customer can view their virtual model from every angle as well as find out which size they should buy. With its SAIA 3D and Perfect Fit software solutions, tech company 3DLOOK aims to reduce the number of returns while boosting retailers’ conversion rates. Body-scanning program SAIA 3D uses the photos to calculate six body measurements from which it creates a 3D model as an OBJ file, which can be viewed on any modern smartphone. For Perfect Fit, the software compares the customer’s calculated body measurements with the producer’s size charts. Both solutions can be easily integrated into existing websites. The monthly fee starts at around 1,000 USD and the company has already won over Nike, Kenzo and H&M. In May 2019, the Silicon Valley startup won the LVMH Group’s Innovation Award for its innovative technologies.

3dlook.me/virtual-dressing
CHANGE OF PARADIGM
As heightened sensory environments become increasingly central to our everyday experiences, more companies are looking to integrate virtual reality (VR) and augmented reality (AR) into their operations. This is the mainstay of London- and Paris-based tech company Change of Paradigm, which enhances e-commerce for fashion retailers. It uses 3D content for garment simulation, borrowing and combining technology from fashion, film and gaming sectors, to which it adds its own fabrics’ material appearance capture technology. The result is visually arresting videos and images of garments designed to attract, engage, entertain and retain customers and to increase conversion rates. In addition to its augmented-reality apps for digital commerce (both stand-alone and plug-ins), the company proposes to bring VR into the physical retail space through commerce-enabled apps that project customers into the showroom, catwalk, backstage and VR store, creating a captivating narrative around the product. Further, they provide pre-rendered 3D content for displays, branding and promotion campaigns. 
http://changeofparadigm.com
