


ALBERTO
URWAHN BIKES COLLABORATION
Alberto has a long history of collaborating with brands to create concrete benefits for its partners and clients. Its new collaboration with German company Urwahn Bikes allows clients to try out special bicycles in the Alberto flagship store in Mönchengladbach. The vision is for the models to be paired with pants from its ‘Bike Collection’, which boast smart fabrics and cuts. There are synergies to be had. Not only does this reinvent and reenergize the store concept, but shows how “both companies reflect innovation, flexibility and straightforwardness,” says Marco Lanowy, Alberto’s managing director.
www.alberto-pants.com

HEINZ BAUER MANUFAKT
NEW MODELS AND STORIES
[bookmark: _GoBack]German label Heinz Bauer Manufakt is known for its fine craftsmanship as well as its original ideas. Its ‘Tempelhof’ model rethinks the leather jacket: razor-thin leather on the outside, cashmere-silk on the inside linked by a thin insulation layer. Available for men in mud and moon gray, this jacket is super light yet warm and sophisticated. Additionally, the brand has introduced new designs and colors for its successful ‘Nürburg’ leather down jacket. And it will supply custom-made leather jackets to owners of the limited Porsche Speedster, released to celebrate Porsche’s 70th anniversary.
www.heinzbauer.com

TOMMY HILFIGER
HAHNENKAMM RACE
For the first time in January, Tommy Hilfiger partners with the Hahnenkamm ski race in Kitzbühel, Austria, for the race’s 80th anniversary. The brand’s colors will be on the racing flags alongside the course, and a pop-up store will present the collaboration between Tommy Hilfiger and French brand Rossignol, leader in winter sports, including a sweatshirt for men and women. “We are happy to present our Tommy Hilfiger style on- and off piste and introduce our brand to a new target group,” says Daniel Grieder, CEO of Tommy Hilfiger Global and PVH Europe. 
www.tommy.com

SCOTCH & SODA
SOUTH SEAS 
For menswear and womenswear pre-fall 2020, the Dutch brand Scotch & Soda shaped a narrative inspired by the colors and objects of the South Pacific. The story begins with ‘French Imports’, presenting a clean, tailored, city-sleek silhouette. This contrasts the easy, beach-chic uniform of part two, ‘Island Life’. The company is also celebrating ten years of its denim line, Amsterdams Blauw, with ‘10 Shades of Blauw’, presenting signature fits reconfigured in ten key tones of blues inspired by the South Seas. Colorful tees and hoodies round off the collection. 
www.scotch-soda.com

LEMON JELLY
WASTELESS ACT 
After years spent developing a method that puts production waste toward new products, Portuguese brand Lemon Jelly launched a molded footwear line of 100% recycled plastic in 2019. The result is a PETA-approved vegan shoe whose waterproof insole has odor control, temperature stability and even a lemon scent. These successes have earned Lemon Jelly nods from GAPI and Drapers Footwear Awards. They also continuously forge exciting partnerships, and produce capsule collections, exclusive designs and limited editions. Made in Portugal, products are available in over 35 countries and at 500 points of sale.
www.lemonjelly.com

BOMBOOGIE
A/W 2020 MENSWEAR
The themes of Italian brand Bomboogie’s A/W 2020 menswear collection are “militarminimalism”, techno fabric for leisurewear, and utilitarian outerwear. Fabrics used are rain-, wind- and temperature-proof (one nylon/polyester blend memory padded with thermal efficiency even allows you to be both warm and cool). Linking a sleek aesthetic with functionality, the collection features a range of styles, including trenches (with and without hoods), jackets, long and short parkas, and overcoats. The palette is camel, light and medium brown, dark brown, black, army green, red, dark blue, bluette, white and silver. 
www.bomboogie.com




