NOBIS
SPACE ODYSSEY

The 1968 film ‘2001: A Space Odyssey’ is the inspiration for A/W 20-21 at Canadian luxury outerwear brand Nobis. In a palette of cool chalks, light grays and Atomic orange, new styles include ‘Shaw’, a women’s hip-length jacket, ‘Madden’, a men’s classic car coat, and long reversible puffer jackets for men and women, which all balance style and function in the minimalist aesthetic we have come to expect from Nobis. Each features the brand’s exclusive Embrace membrane lamination, Durable Water Repellent coatings, and Premium Canadian Origin White Duck Down insulation.
www.nobis.com

BERWICH
URBAN EXPLORERS

For A/W 20-21, Berwich envisages an urban explorer, edgy yet elegant, intent on discovering the city. Moving away from skinny styles, the brand is rethinking trouser fit through its characteristic skilled tailoring and detailing; in intense reds mixed with dark brown, blue-teal, military greens and dark mustard. A clochard fit features a natural waistline and spacious inseam in two lengths. There are comfortable, stretchy jogger and cargo pants in technical nylon-based materials. Eco-friendly fabrics include Tencel cottons, while Berwich introduces machine washable wools in addition to cashmere blends and flannel.
www.berwich.com

JOOP! 
WOMENSWEAR A/W 20-21

German luxury fashion house JOOP! presents a sophisticated yet down-to-earth collection for womenswear A/W 20-21. It envisages a modern client, clad in urban basics, including cool but warm outerwear and extravagant party styles. Expect fashionable total looks as well as single and statement pieces. Signature designs, high-quality materials and excellent workmanship and detailing characterize the entire collection. An accompanying advertising campaign communicates the urban sophisticate lifestyle. Headquartered in Kreuzlingen, this global brand extends its scope to suiting, jeans, accessories and footwear.
www.joop.com

GAZZARRINI
MADE IN ITALY
[bookmark: _GoBack]The Gazzarrini man is independent, daring and modern in A/W 2020-21. The Italian menswear brand is rethinking streetwear by combining fine Italian tailoring with current trends. In a color scheme of off-white, beige, tobacco, gray, blue and black, it features options in knitwear, warm washed cottons, and soft and textured wools. This includes informal and formal garments for every occasion, with its signature fashionable detailing. The brand is also excited to announce its partnership with the high-fashion retailer Michele Franzese Moda for online sales, including capsules and limited editions.
www.gazzarrini.com

STONE ISLAND
FRANKFURT AND TORONTO
Among its 26 specialty stores (and 18 in shopping centers), Italian label Stone Island has branched out to Frankfurt and Toronto. Its shop in Frankfurt’s central Goethestraße makes four in Germany. Stone Island has selected Toronto’s iconic Yorkville Avenue for its first Canada store, expanding its North American presence (after NYC and LA). Both sites will stock Stone Island and Stone Island Shadow Project collections. They follow the brand’s interior design concept, created by Marc Buhre (Zeichenweg), whereby each element is functional and aesthetically linked, from natural tile to metal mesh.
www.stoneisland.com

MANUEL RITZ
DANDY ENGLISH POP 

Inspired by English musicians David Bowie, Jarvis Cocker, Pete Doherty and Robbie Williams, the Manuel Ritz A/W 20-21 menswear collection is daring yet elegant. Two exclusive prints, the fantasy ‘Black Jungle’ and the abstract camouflage ‘Unpollock’ camo, figure alongside classic English plaid and houndstooth fabrics. We’ll see signature trousers in new baggy silhouettes; and new knitwear in chenille and boiled wool printed yarns. Color injects both “party” pieces as well as the brand’s ‘Comfort Space’ practical wardrobe and active wear in stretch jersey, neoprene and nylon mesh.
www.manuelritz.com


