


HAND PICKED
COLORS OF NATURE 

Hand Picked will present A/W 20-21 at Pitti Uomo 97. True to brand, the collection is inspired by nature’s colors in four moods: ‘neo-classic gold’ and ‘humanity brown’ synthesize refined tailoring and materials with minimalism and comfort in a palette of chalk, amber, eggplant, chocolate, acacia and rope. ‘Analogue blues’ foregrounds the brand’s five-pocket jeans treated with natural indigo for three shades of blue. Lastly, ‘neo-tech nature’ demonstrates the brand’s commitment to sustainability and technology, showcasing eco-leather, Lyocell, organic cotton and recycled elastane.

www.handpicked.it

KATHARINA HOVMAN
SCULPTURAL LIGHTNESS

For A/W 20-21, minimalism meets vibrant color at Katharina Hovman. We’ll see sculptural coats in light, silky and colorful fabrics (with recycled down). A must-have for retailers are blouses and shirts in delicate microfiber taffeta, which the designer is known for. This techno fabric is dyed and woven in the Comer silk industry in northern Italy. For each collection she develops a new color spectrum. And because the yarn is dyed before weaving, the taffeta obtains a radiant and, above all, permanently lasting color brilliance – even after countless washes. 

www.katharinahovman.com

WUNDERWERK [GRAPHICS PLEASE PUT A GREEN CROWN HERE!]
LESS WATER

The sustainable brand from Germany has introduced different technologies to considerably reduce water consumption during the creation of their jeans. Since the beginning, the brand has employed just one third (max.) of the water used in conventional jean washing. Starting with the brand’s S/S 20 collection, water will be recycled on all denim washings. This means that, for instance, dark washings will only use 0.7 liters of water per pair whereas conventional usage is between 30 and 40 liters. Retailers take note: this puts Wunderwerk at the forefront of sustainable denim production!

www.wunderwerk.com
 
SUN68
SHOES’ SUCCESS

Launched in 2016 with a capsule line of six pairs, SUN68’s sneakers collection has increased its sales figures for S/S 20, reporting 200,000 items sold and a turnover of more than 7 million EUR. It reflects the brand’s DNA: lively, bold colors that create a strong and recognizable visual identity, a wide and versatile offer of models, a competitive price-quality ratio and unbeatable attention to detail. Furthermore, the brand has developed custom shapes, colors and materials for its women’s line, allowing the styles to embrace the sporty aesthetic without losing their feminine appeal.

www.sun68.com 

PONS QUINTANA
CHUNKY BUT LIGHT

For A/W 20-21, the well-known Spanish footwear brand Pons Quintana is announcing the return of biker and equestrian boots in both everyday and formal styles. The booties category keeps expanding stylistically, but is unified by a blend of elegance, comfort and quality. The brand is putting its mark on the chunky footwear trend, creating increasingly light models with detail and flexible soles. Square toes return, and there will be a new line of the British moccasins. Expect whimsical prints, such as coconuts and lizards, and surprises in terms of color.
www.ponsquintana.com

[bookmark: _GoBack]PAUL & SHARK [GRAPHICS PLEASE PUT A GREEN CROWN HERE!]
SAVE THE SEA

Paul & Shark, the Italian brand for men, women and children, synonymous with yachting fashion, advances sustainability. It’s producing 50% of its A/W 2020 collection with recycled and eco-friendly materials, whilst balancing performance and comfort, technology and craftsmanship. You’ll find peacoats in recycled wool, treated with waterproofing bionic-finish technology; recycled goose feathers (goose down) for padding; and knitwear and outerwear use Cruelty Free certified fabrics from Tasmania only. Incredibly, it has engineered a raw material from recycled ocean-polluting plastic bottles with thermal insulation and which is wind and water repellant.
www.paulandshark.com





