


JOHN VARVATOS
ARTISAN EYEWEAR

Menswear brand John Varvatos is launching its ‘Artisan Eyewear’ capsule collection in early 2020 with De Rigo REM. It comprises four handcrafted designs inspired by rock ‘n’ roll and the designer’s vintage guitars. They reference the instrument’s aesthetic in their composition of exotic woods, laminate acetates and titanium accents. Each will be made in a limited run of 300 and comes with a leopard velvet-lined leather display case. Made in Japan, they retail at 750 USD and are sold online, in select Varvatos boutiques and via direct optical channels.

www.johnvarvatos.com

EMILIO PUCCI
MEETS ROSENTHAL

Emilio Pucci and German porcelain manufacturer Rosenthal are launching a limited-edition collection of plates and vases, a rebirth of their collaboration in the 1960s and 1970s. The new collection consists of eleven pieces that combine iconic Emilio Pucci prints, such as ‘Foglie’ and ‘Zadig’, with Rosenthal’s high craftsmanship. It pays tribute to the heritage of both companies: when Rosenthal launched its ‘Studio’ line in 1961, which commissioned the work of artists, designers and architects, Emilio Pucci was the first fashion designer invited to participate.

www.emilipucci.com

NORTH SAILS
SUSTAINABLE PERFORMANCE

[bookmark: _GoBack]North Sails continues its longstanding partnership with America’s Cup presented by Prada. To celebrate, it launched a campaign (model/environmentalist Jon Kortajarena is the face) and menswear and womenswear capsule collections for S/S 2020 and A/W 20-21. The collection, a three-layer jacket, vest, windbreaker, softshell, mid-weight jacket, polos, T-shirts, shorts, swim shorts and caps, is designed for high performance and made from entirely recycled materials. The brand’s history and values – exploration, innovation and protection of the oceans – will also be at the forefront of their restyled flagship store at Milan’s Via Durini 27.

www.northsails.com


KENNEL & SCHMENGER 
NEW ACCENTS

For S/S 2020, Kennel & Schmenger continue to bring a wide range of products. For sneakers, these include chunky and retro styles in neutral colors, as well as monochrome white, with a new neon accent. Their boot range comprises slouchy boots and cowboy booties. They also offer flat and strap sandals with ornaments, open and closed-front mules (flat and with heels), and choices in kitten and block heels. The main materials are snake and croco, and new features include leather-covered buckles, plexi-link chains and shiny silver or matte black rivets.

www.kennel-schmenger.com

DOVER STREET MARKET
‘MONOCHROMARKET’

To celebrate their 15-year anniversary, Dover Street Market invited its collaborators to develop items around the theme ‘MONOCHROMARKET’, reimagining iconic items in monochrome. The products, by brands including Gucci, Rick Owens, Simone Rocha, Stüssy and Noah, will feature in displays in DSM’s London shop and global outposts. In London, the Black Market Comme des Garçons collaboration line will launch outside of Tokyo for the first time. Finally, the building’s exterior will showcase “the craziest of hoardings”, designed by Rei Kawakubo with typography by Russian calligrapher and street artist Pokras Lampas.

www.doverstreetmarket.com

LIEBLINGSSTÜCK
LAUNCH OF PANTS

German label Lieblingsstück is extending its offer to include pants with its ‘Heartwork Pants’ category starting March 2020. The styles are named after songs by ABBA and include fits such as chino, cargo and skinny, all boasting the brand’s signature attention to detail. The qualities are superior: cotton, super light paper touch and summery denims come in different optics and washings. The pants collection will be available all year round. In other news, the company opened its first monobrand stores in Switzerland and Austria in late 2019. 
www.lieblingsstueck.com





