


MENSWEAR LABELS TO WATCH

Deepti 

[bookmark: _GoBack]Deepti communicates a clear brand identity, based on an “industrial” aesthetic via expert craftsmanship. A brainchild of Deepti Barth, it presents annual total look collections at luxury price points, characterized by meticulous tailoring and sartorial detail, i.e., cutaway collars, tonal stitching and bibbed paneling, adding visual interest to minimalism. Fabric is central to design and a means to convey industrial urbanity, with oxidized silver coatings, and subtly “weathered” finishes. The underlying subversive element results from a dark color palette, strategic tears, and a mix of asymmetric and narrow cuts. It is no wonder Barth sold early creations in London’s Savile Row while earning her MA at Central Saint Martins. Upon graduation in 2005, she worked for Carol Christian Poell. The brand’s impressive intercontinental stockist list includes Atelier (New York), Chegini (Vienna), Lift (Tokyo), PNP (Florence), Eth0s (Shanghai), L’Eclaireur (Paris), H.Lorenzo (Los Angeles) and many more. 
www.deepti.de 

S.R. Studio. LA. CA.

S.R. Studio. LA. CA. is a ready-to-wear and accessories collection by US contemporary artist Sterling Ruby. Revealed at Pitti Uomo last June, this debut show was heavily inspired by Ruby’s multiple experiments with fabrics, as well as his work with Raf Simons with whom he recently collaborated on a line for Calvin Klein. Infused with a shamanic desert spirit and a techno streetwear vibe, the collection featured a lot of acid wash and stonewash denim pieces overdyed with green, pink neons, oversized patchwork ponchos, fluid emerald and burnt orange silks, chunky handmade cable knits, toxic green tartan and military rubber boots. Ruby’s signature acid-colored aurora veil and paint splashes transform the garments into vibrant dynamic art pieces. The collection is divided into the main line, ‘ED.50’ limited edition items, ‘SOTO’ garments handworked by Ruby’s studio and ‘UNIQUE’, one-of-a-kind pieces designed by Ruby. This see-now-buy-now seasonless line was directly available on the artist’s website and then partially dropped on SSENSE. 
https://srstudio.com/

NASHE 

Eroticization, the culture of Russian baths and concepts of innocence: those are the key topics explored in the S/S20 collection by Nashe (Наше), a sensual menswear brand based in Moscow, Russia. Created by Timur Katkov and Olga Chelyapova, the brand’s name – the gender-neutral form of the Russian word “ours” – reveals its vision of a genderless future and its love of community. Other issues close to the designers’ hearts are the unhealthy pace of the fashion industry and social injustice. They work exclusively with deadstock materials, in a bid to reduce fabric consumption, and monitor water use. Furthermore, they have developed relationships with artisans to support small-scale production in their country. In the S/S20 season, they draw upon the figures of “bride” and “groom” and the cultural myths associated with them. Future collections will “focus on the issues of increased homogeneity and prejudice within the male community”, the designers say. The brand sells via Dear Progress showroom.



www.instagram.com/______nashe/




