WOMENSWEAR LABELS TO WATCH 

KWAIDAN EDITIONS

Kwaidan Editions is a London-based brand founded by Léa Dickely and Hung La in 2016. Before, Dickely consulted as a textile designer at Rick Owens and Alexander McQueen, and La worked as a designer of womenswear at Balenciaga, and fur and leather at Céline. They met as students at Antwerp’s Royal Academy of Arts and bonded over a shared love of horror films. (The label is named after the 1965 Japanese film meaning “ghost stories”.) Likewise, they approach design with a cinematic lens, and construct a narrative via meticulous tailoring, unexpected materials and vibrant colors. For S/S 2020, presented in Paris, they paired soft trench coats with figure-hugging jersey dresses and blazers, as well as latex slip dresses, accented by chain belts and chokers dipped in red latex, in a palette of cream tones, yellow, acid and lime green. The label is sold by retailers including MyTheresa, SSENSE, Net-A-Porter, Farfetch and KM20. 

https://kwaidaneditions.com/

CHARLOTTE KNOWLES

[bookmark: _GoBack]Charlotte Knowles was launched in 2017 by Central Saint Martins graduates Charlotte Knowles and Alexandre Arsenault, spurred by the success of their debut MA collection at Fashion East. The London-based label explores female sexuality with body-revealing silhouettes that mix structural and soft elements, and by continuously reinterpreting their signature design: a corset that undercuts the breasts rather than pads them out, a take on the push-up bra for the female gaze. Their S/S 2020 collection, ‘Venom’, presents more suiting and outerwear, including sculpted sheer jackets and snake print leather trenches, worn with cut-out corset tops and tiny sheer mesh bras or strapless bustiers, fluid V-neck dresses, stretch cycling shorts and leggings, garter belts and girdles. These combinations pique visual interest, as does fabric ranging from orange checks to bleached florals. The label is distributed through L52 Communications’ London showroom and counts Dover Street Market, SSENSE, and Selfridges among its retailers.

https://charlotteknowles.com

LAURA APARICIO 

Originally from Bogotá, Colombia, Laura Aparicio studied fashion at Milan’s Istituto Marangoni and launched her own label in 2016. Inspired by South American culture and architecture, the line is a visual wonder of voluminous cuts and colorful details. The S/S 2020 collection, which debuted at Milan Fashion Week, includes asymmetric dresses with contrasting inserts, panels and drawstrings that allow the wearer to play with silhouette and fit. There are pure silk and cotton blouses, bomber and safari jackets, pencil skirts with three-dimensional applied pockets, and whimsical fringed creations. Unifying the collection is the cattleya orchid, Colombia’s national flower, which was drawn by Aparicio’s father, and traced onto white blouses and dresses. The clothing is manufactured in Italy and Colombia, distributed by Spazio 38 and stocked at Kokoro in London. An e-shop will be launched at the beginning of this year. 

https://lauraaparicio.com/ 
