


BESTSELLER SPECIAL

FOR THIS SECTION, WeAr ASKED SHOWROOMS AND RETAILERS AROUND THE GLOBE WHAT THEY THOUGHT WOULD BE THEIR A/W 20-21 BESTSELLERS IN TERMS OF COLORS, STYLES AND PRODUCT GROUPS

SHOWROOM AND STORE PROFILES

STUDIOZETA

Founded in Florence in the early 1980s, Studiozeta finds and grows new brands and connects them to the most important stores on the planet. Many of the big names in the fashion business began and grew up in Studiozeta, including Martin Margiela, Neil Barrett, Antonio Marras, Giambattista Valli, Francesco Scognamiglio, MSGM, Au Jour Le Jour and others. Studiozeta’s clientele is made up of the most important and prestigious department stores, concept stores and specialty stores around the world. Every season more than 1,500 buyers visit its two showrooms in Milan and Paris. 

www.studiozeta.org 

DUO NYC

DUO NYC is a store that features an edited selection of vintage and modern independent designers. Co-founders and sisters Wendy and LaRae Kangas focus on gender-neutral womenswear and handpick go-to wardrobe staples concentrating on natural fibers and modern silhouettes. Located in New York’s East Village since 2008.

www.duonyc.com

MFASHION

Since 2004, Mfashion has been an exclusive distributor of premium and luxury European and American brands of clothing and accessories in Russia and the CIS. The company’s portfolio includes brands such as Paige, 5Preview, Eton, Two Women, Two Men and others. The Mfashion team is constantly monitoring the market in a bid to anticipate the trends of both business processes in general and fashion in particular. 

www.mfshowroom.com


OLDSTROM

After several years of managing a fashion distribution company, Caroline Ekstrom founded the Oldstrom agency in 2012. Focusing on Scandinavian fashion, but not exclusively, it strives to find brands that deliver quality, value for money and a point of difference. Oldstrom is based in the heart of the hip and bustling Shoreditch neighborhood in London – currently the center of UK fashion wholesale. It represents brands including VK Cashmere, Kennel & Schmenger, Dea Kudibal and others.

www.oldstrom.com


PARISA ENGEL

Parisa Engel is a fashion showroom based in Salzburg that sells to the Austrian market. The agency focuses on womenswear, especially cashmere, silk, tops and pants. It represents herzen'S angelegenheit, rosemunde, Marella, Josephine & Co and iBlues. The agency’s customers include Strolz, Einwaller, Mondial and Steffl. 

www.parisaengel.com 

CUCCUINI

Livorno (Italy), 1967: Gianni Cuccuini and Gabriella Billi open their first accessories boutique. Within a few years, they gain access to the most important fashion shows and showrooms of Paris and Milan. Nowadays their Group is a member of the Italian Chamber of Fashion Buyers and one of the country’s luxury retail leaders. The Livorno shop serves the city’s high-flying inhabitants and the cosmopolitan travelers who arrive on European cruise ships. The Cuccuini Group has further expanded with the opening of five boutiques in Livorno, three in Punta Ala, one in Forte dei Marmi and one in Massa. 
www.cuccuini.it

NOB

Paris-based NOB stands for ‘not only black’, as well as ‘not only conventional, not only commercial, not only for business’. This strategic and creative multibrand agency/showroom presents cutting edge, innovative and responsible brands to international fashion retailers. NOB offers brand development consulting and communication to designers; in addition, it helps retailers to refine their buying strategy. Its brand portfolio includes Dhruv Kapoor, Red September, Adult. and others.

www.nobshowroom.com

KOMET UND HELDEN

With showrooms in Munich and Dusseldorf, Komet und Helden has a strong reach in the German market. Its rich and diverse brand portfolio spans ready-to-wear, denim, outerwear, footwear and hat collections from the likes of 7 For All Mankind, Baracuta, Barena Venezia, Blauer USA, Diemme, Save The Duck, Deus Ex Machina, Woolrich and others.  

www.kometundhelden.de 

ASHOWROOM

ashowroom was born from the meeting of a fashion business consultant and a designer. It presents selected brands in a curated environment where excellence and originality are a common thread. An organization based in the three fashion capitals of London, Milan and Paris, it continuously searches for the best talent globally. Brands include Rohka, Marieke Jaeken and others.

www.ashowroom.org

LOVE BRANDS

Love Brands is an award-winning fashion distributor with showrooms in London, Manchester and Dublin. For over twenty years, it has been directly managing or acting as a regional distributor and agent for some of the biggest internationally recognized apparel brands in the fashion industry, such as GUESS, Joop!, Nü Denmark and others.

www.lovebrandsuk.com



COLORS

DUO NYC

We focus on neutrals, cream/tan/beige/browns, and also dark green and earthy tones.

OLDSTROM

Key colors have been olive, biscuit and camel; brown, tan and pebble (in footwear); ivory, beige and camels (in knitwear).

LOVE BRANDS

Primary colors are still a focus, with red and navy being strongest. Customers have been placing their budgets into the golden amber colors, alongside the traditional black and grays.

PARISA ENGEL

The colors are earthy. From rust, brown, orange and beautiful shades of red to the whole watercolor palette. Blue in all variations; light blue, gray-blue, dark blue.

CUCCUINI

By wearing colors like purple, green and shocking pink, men will dare to demonstrate that they can finally indulge in strong combinations of shades without fear of judgment.

STUDIOZETA

The bestselling colors are bold shades: from yellow to red to the inevitable blue.

NOB

This season buyers were keen to see bright, lively colors in the collections. 

ASHOWROOM

Black becomes a whole range of dark but luminous colors, working together to lift the spirit.


STYLES

DUO NYC

We sell elevated basics very well and focus on core everyday mix-and-match essentials: jeans, sweaters, coats, etc.

LOVE BRANDS

On the heritage fashion side, logo embellishment is still driving sales for the A/W 20-21 season. This is a trend we do not see slowing down anytime soon, with T-shirts, sweatshirts and tracksuit bottoms forming key styles with heavy logoing. 

OLDSTROM

In footwear, the cowboy trend continues in shoes but is getting a little bit cleaner for A/W 20. We also have many combat boots, which is a trend from S/S 20 that continues into the following season. We also have a rounder toe across many styles, and, finally, the slouchy boot is making a comeback. 

PARISA ENGEL

Wide trousers, long dresses, wide and long knitted coats and oversize will finally prevail. 

MFASHION

Sport-chic remains the absolute leader in the framework of the order campaign: sweatshirts, T-shirts and many other comfortable clothes.

CUCCUINI

I would define A/W 20-21 as the season in which tailoring will have a great comeback in its various new iterations. Oversize or slim, in block colors or with patterns, silhouettes of the new classic menswear – paired with velvet – will give men the opportunity to have fun with fashion, with new ideas and colors.

ASHOWROOM

Soft tailoring adds limits to overvolumes that are, however, retained and balanced. 


PRODUCT CATEGORIES

DUO NYC

Coats, sweaters, button-up shirts, jeans. Trench coats, down puffer coats, vegan leather button-up shirts, vintage cashmere pullover menswear sweaters, vintage Levi’s ‘501s’.

MFASHION

The sales trend that we noted in [the accessories] category suggests that buyers have begun to give preference to eco-materials, and are not afraid to order “no leather”.

OLDSTROM

Historically, we specialized in tops; however, dresses are becoming a key category. The core bestsellers are our beautiful organic cashmere pieces in elevated four-ply weights styled in timeless roll necks, slouchy V-necks and innovative sweater silhouettes. We are seeing a move away from sneakers, even though consumers will still wear them for comfort, but boots are definitely making a comeback.  

CUCCUINI

The shirt will be the protagonist, embroidered or embellished with inserts, such as drawings, to emphasize that details make the difference. Knitwear can replace outerwear, especially if it is handmade and voluminous.

In terms of footwear, I believe that boots will be the winning alternative to sneakers; this will serve to bring some order to the chaos created by the many desperate collaborations! Accessories will give free rein to the imagination, ranging from bags so tiny that they resemble gadgets, to the refined work bag, to maxi-bags that are more like furniture than travel bags.

STUDIOZETA

The bestsellers of our showroom for A/W 20-21 are puffer jackets. The down jacket fully captures the current zeitgeist: it has a fresh look and is, above all, functional, being warm and light at the same time.

LOVE BRANDS

We are finding that our customers are much more invested in sustainable fashion, and our brands have responded by introducing more ethical fabrics and business practices within their collections. 

NOB

One of the trends that we can point out is that leather garments that are not outwear (i.e., pants, skirts, shirts) are definitely in demand right now. Knitwear as a category continues to grow, too.

KOMET UND HELDEN

[bookmark: _GoBack]In Halfboy, the bestseller was a classic men’s bomber in a luxurious blue. At Save the Duck, the ‘Skyscraper’ capsule in the ‘Protech’ program was a success – these jackets stand out because of clever cuts and a minimalistic but special design, with tonal tapes on the outside that give them a sophisticated look, as well as because of their high sustainability credentials.






