


LENZING GRAPHICS – INSERT GREEN CROWN HERE
‘ECO PURE’ 

Lenzing introduced a new ‘Eco Pure’ technology which increases the production of environmentally responsible Modal fibers. TENCEL Modal fibers made with this technology are considered to be the most environmentally responsible option available. Due to a gentle bleaching process, textiles made predominately of such fibers are softer than those produced from conventionally bleached TENCEL Modal fibers and therefore offer more comfort, a quality especially relevant for undergarments and loungewear. It is exclusively produced in Austria and made from beech wood sourced from sustainably managed forests across Central and Eastern Europe.
lenzing.com


GUESS
CELEBRITY PARTNERSHIPS

GUESS has announced that it will continue its capsule collaboration with singer J Balvin. The new collection, inspired by his new album ‘Colores’, will offer styles for men, women and children. The campaign shows the pop star in Medellín together with fans. Meanwhile, Jennifer Lopez will be the face of the GUESS and Marciano GUESS advertising campaigns for Spring 2020. Paul Marciano, Chief Creative Officer at GUESS?, Inc. created the campaign together with fashion photographer Tatiana Gerusova in Santa Monica. 
guess.com


ALBERTO
JEANS-CHINOS CROSSOVER

Taking the best from both worlds, the German pant specialist Alberto has created the ‘Jeans Chino’. Made from premium, quality super-fit denim, it will be popular with both the inveterate jeans connoisseurs and the chino enthusiasts. The pants provide perfect tailoring and classy details. Rather than a conventional denim blue, they will be available in a range of colors from muted beige to khaki, navy blue and gray. For pure denim enthusiasts, Alberto also offers a series of vintage denims reminiscent of the 1980s and 90s with a truly authentic look. 
www.alberto-pants.com 
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CAPSULE COLLECTION

The feel-good label from southern Germany, Lieblingsstück consistently surprises with new innovations. ‘Earth needs Love’ is a special collection that will be launched in August 2020 and consists of a hoodie, T-shirt and a pant. For each sold article, the brand will plant a tree to improve the planet’s CO2 footprint in collaboration with the Plant-For-The-Planet initiative. Meanwhile, March will see the brand’s pants collection in stores for the first time. Thomas Bungardt, CEO said: “We are convinced that we can inspire new customers of Lieblingsstück with this varied collection of trousers.”
www.lieblingsstueck.com

TUMI GRAPHICS – INSERT GREEN CROWN HERE
TUMIPAX RELAUNCH

Tumi Outerwear, based in New York, is relaunching the TUMIPAX this A/W 20-21. This sophisticated outerwear for men and women consists of thoughtful details, high-tech materials and easy packability, making styles ideal for travel, commuting and everyday outings. It has now completely revamped the outerwear collection, embracing the sustainably minded consumer by utilizing recycled down from RENU and RPET recycled polyester. RENU is an initiative addressing issues of excessive waste in clothing and the textile industry and provides solutions to realize a circular economy. 
tumi.com 

CHINESE E-COMMERCE
CORONA-FUELLED BOOM
With many cities in China in soft lockdown mode (at the time of writing) in a bid to contain the spread of the Covid-19 virus, digital reach is becoming more important than ever for brands and retailers. Despite a sharp decline in footfall in bricks-and-mortar stores, trade carries on via WeChat and the WeChat Mini Program. China is already the global e-commerce leader with estimated sales of 1.5 trillion USD in 2019 and 855 million digital consumers, according to McKinsey. The digital boom could now accelerate even further during this crucial time.








