


GUCCI + AIZEL
POP-UP COLLABORATION

Moscow has become home to an unusual pop-up. Gucci Pin, a quirky ‘corner shop’ created by Gucci and renowned multibrand Russian retailer Aizel, has opened at Moscow’s famous food mall Depo. The merchandise featured, among other items, a Disney x Gucci Limited Edition capsule collection featuring Mickey Mouse and created specifically for the Chinese New Year. The concept, in various guises, has been rolling out in other cities across the globe, with retail partners including mainly larger shopping destinations such as London’s Selfridges, Hong Kong’s Harbour City and Denver’s Cherry Creek Shopping Center. 

www.gucci.com
www.aizel.ru


SCOTCH&SODA
TALES OF WANDERLUST

‘East of the Sun, West of the Moon’ is the theme of Scotch&Soda’s A/W 20-21 shoe collection. Inspired by a Norwegian fairytale about travels to distant lands, it features a mix of fashion and hiking elements. Lively, bright colors meet traditional Nordic patterns and a frosty, more subdued palette. Warm tones such as caramel and cognac are interspersed with beige and green, as well as purple and rosé. Low- and high-rise sneakers, loafers and boots, including hiking and cowboy styles, feature high quality leather, suede and mesh. 

www.scotch-soda.com 

DUPONT
RECYCLABLE STRETCH 

The DuPont Sorona brand team has developed a ski jacket where every layer is a spandex-free stretch solution that can be recycled. The ski jacket uses partially bio-based Sorona fabrics for the inner and outer layers, the insulation, and the faux fur trim. Designed by Youngone, this stylish item incorporates the recently launched ECOLoft FLEX SR insulation based on UNIFI REPREVE fibers and bio-based Sorona polymer fibers. DuPont Sorona encourages designers and consumers alike to consider the garment’s entire life cycle by offering fibers for a circular economy.

www.dupont.com 


WOLFSKIN TECH LAB
‘TANGER PARKA’

‘Born in the city, inspired by the elements, fueled by technology’ is the slogan of Wolfskin Tech Lab, a brand that offers sleek, refined, yet functional garments. One of their latest hero pieces is ‘Tanger Parka’. The lightweight, highly breathable two-layer material protects the wearer from the rain. The entire right-hand side can be unzipped all the way up to under the arm, giving extra room for movement. The innovative vent support system provides additional ventilation through the back yoke, reflective details ensure enhanced visibility and numerous pockets offer plenty of storage space. 


ANIVEN
NEW DENIM LINE

Denim aficionados, take note: Denim Service, the Northern Italian company known for its longstanding collaboration with Diesel, is launching a new denim label: ANIVEN. The focus is on perfect fits and an extraordinary touch, combined with understated minimalism. The collection includes jeans, chinos, denim shirts and overshirts for men and women. Denim Service S.p.A produces everything from a single source, ranging from design to the finished product. Retail prices range from 179 to 239 EUR. Starting from A/W 20-21, the new line will be sold by German distributor Komet und Helden.

CAMPOMAGGI
BAGS OF CHARACTER

[bookmark: _GoBack]Passionate Italian craftsmanship and hours of manual work are at the core of Campomaggi’s accessories. The A/W 20-21 collection has several distinct lines. ‘Agnese’ offers timeless structured cross-body styles inspired by an old bag beloved by the designer’s mother. ‘Bella di Notte’ features embellishments including luxury studs with golden bezels and black stones, which contrast beautifully with the aged leather. ‘Flavia’ has a rugged country touch, whereas ‘Greta’ comprises shopping, one-shoulder, backpacks and clutch bags complete with a characterful embellished removable strap.

www.campomaggi.com 



