


STONE ISLAND
‘MEMBRANA 3L’

Stone Island has recently launched a parka and blouson in a three-layer light performance fabric. It has a laminated outer face and a breathable, water-resistant membrane. The ‘Dust Color’ treatment makes each piece completely unique as it cannot be repeated. It provides a pigment patina on the surface of the finished pieces, endowing them with a unique three-dimensional effect. Both pieces feature either a hood with visor or a standing collar with a concealed hood. 
stoneisland.com

TOMMY HILFIGER GRAPHICS – INSERT GREEN CROWN HERE
100% RECYCLED DENIM

Tommy Jeans is becoming even more sustainable by creating styles that are made 100% from recycled denim. Created with leftover fabrics, reused trims and leather patches, some key designs even feature threads crafted from recycled plastic bottles. The line, made of 100% recycled cotton, now also exists in stretch. It aims to take ownership of Tommy’s 90’s heritage by using authentic washes and branding. There are ten different style options for women and eight options for men. 
www.tommy.com


LA MARTINA
OLYMPICS POLO SHIRTS

La Martina has created a capsule collection of polos and shirts to reflect the brand’s closeness to the national teams it represents. The series of iconic, comfortable and quality shirts underlines the brand’s leadership in the development of technical equipment. The new blue and white polo shirts for the next Tokyo 2020 Olympics stand out and encapsulate the brand’s founding principles: integrity, justice, respect and fair play. This line complements the ‘La Martina Guards’ capsule collection, which provides unmistakable Royal British style for both men and women. 
lamartina.com

NEONYT GRAPHICS – INSERT GREEN CROWN HERE
GROWING INTEREST IN SUSTAINABILITY

The leading trade show for sustainable fashion has had a successful season in its new Berlin location, proving that more and more mainstream retail specialists are turning to sustainability. Around 13% of retailers now carry sustainable fashion (three times as many as last year), including Amazon and Zalando. Neonyt sees the supply chain as a pivotal topic and hosts numerous events exploring this theme, including panel talks with denim producer ISKO and a repair shop by Nudie Jeans. The next edition will run on June 30 – July 2 in Berlin’s Tempelhof.
neonyt.messefrankfurt.com  

HARRODS
SHANGHAI OPENING

London-based department store Harrods is setting up its first overseas location in Shanghai’s Pudong district. Following a decade of doing business in China, the company announced it would increase its investment through a permanent brick-and-mortar Chinese establishment to capitalise on the increasing craving for luxury product among China’s growing middle class. The new store, called The Residence, is set to occupy some 5,000 square feet (464 square meters) and will only serve private shoppers, with a particular focus on millennials. 
www.harrods.com 

SUN68
BOYS&GIRLS, PIZZA&SUSHI

[bookmark: _GoBack]Things have been busy at the Italian casual wear label SUN68. Pitti Immagine chose the company as a partner to dress the Pitti Boys & Girls at the Pitti Uomo, Pitti Bimbo and Pitti Filati fairs in January 2020; customized SUN68 garments featuring the winter salons’ theme, ‘Show Your Flags!’, were seen throughout the trade shows. The brand’s A/W 20-21 collection takes inspiration from sports heritage, combining formal garments with casual styles. And this year the playful ‘SUSHI’ collection has mutated into ‘PIZZA&SUSHI’ and features images of both foods in ironic graphics.

www.sun68.com 



