虚拟市集：中国篇VIRTUAL MARKETPLACES: CHINA
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VIRTUAL FLASH SALE, SHANGHAI CHIC, RUMBLE IN THE JUMBLE BEIJING… THERE’S A NEW SHERIFF IN RETAIL TOWN AND HIS NAME IS WECHAT VIRTUAL MARKET虚拟限时抢购、上海时尚、喧闹的北京……零售城里来了一位新警长，他的名字叫微信虚拟市场

In the past decade, China has witnessed a transition from the traditional brick-and-mortar and market shopping experience to watching live-streamers take one million RMB (over 130,000 Eur) in sales in one hour.
在过去的十年里，中国见证了从传统的实体店和市场购物体验到观看直播视频在一小时内获得100万元人民币（超过13万欧元）的销售额的转变。
In light of Covid-19 a handful of Shanghai-based brand operators came up with the idea of an online marketplace that would help their fellow designers clear out some stock using WeChat, a highly popular multi-purpose messaging, social media and mobile payment app. Brands do not need to be in China and can use the international version to build a community and gain loyal customers by releasing consistent useful or inspiring content via an official brand account or affiliated WeChat groups. They are able to track touchpoints and other data, and in many cases it's significantly cheaper than using competing platforms.由于新冠病毒，少数上海品牌运营商提出了在线市集的概念，寄望有助于他们的设计师使用微信（WeChat）清除一些库存。微信是一款极度流行的多用途通讯、社交媒体和移动支付应用。品牌即使不在中国，也可以利用国际版建立社区，通过官方品牌账户或附属微信组释放定期的实用或鼓舞人心的内容，获得忠实的顾客群。微信还能够跟踪触点和其他数据，而且在很多情况下，这比使用竞争平台要便宜得多。
The WeChat Virtual Experience微信虚拟体验
DesignerMiranda Mullett tells WeAr: “In late April, we launched our first digital sample sale on WeChat. Together with 11 other designers, we were able to connect a network of over 700 people across two WeChat groups Each designer was given a one-hour timeslot to briefly introduce their brand and share product information.” Interested parties could then proceed by connecting with the designer directly or scan their official account QR code for more. A Virtual Market was born.设计师Miranda Mullett告诉WeAr：“4月底，我们在微信上推出第一个数字样品销售。和其他11位设计师一起，我们能够连接超过700人的网络，跨越两个微信组。每位设计师都有一个小时的时间来简要介绍他们的品牌和分享产品信息。”感兴趣的人可以直接联系设计师，或者扫描他们的官方账号二维码来获取更多信息。一个虚拟市集由此诞生。
To Market, To Market, YOU Go!去市场，去市场，到你去了！
Participating vendors do not need to pay any “entrance” fee, but need to add people to groups, essentially crowdsourcing a sales channel for everybody to share. Jewellery designer Fernanda Sung says: “All the participating designers made a big effort to advertise [across their networks], and we ended up with a big following.” Thus, the two-day Shanghai Chic Market (May 5-6) saw a total of 48 vendors and 452 of their “closest contacts” participate in sales. 参与的供应商不需要支付任何“入门”费用，但需要将人添加到群组里，本质上是将销售渠道众包给所有人共享。珠宝设计师Fernanda Sung表示:“所有参展设计师都(在他们的网络上)做了大量广告，我们最终拥有了一大群拥趸。”因此，在为期两天的Shanghai Chic Market（5月5至6日）上，共有48名供应商和452名“最亲密的联系人”参与了销售。
Though the markets may officially run from 9AM until 6PM, the brands keep taking requests until midnight. Product photos stay on the group chat, so everyone in that chat can scroll through all brands involved.虽然市集可能正式从上午9点开始到下午6点结束，但这些品牌会一直接受请求，直到午夜。产品照片会保留在群聊中，这样群聊中的每个人都可以滚动浏览所有涉及的品牌。
Past, Present and Future?过去，现在以及未来？
So far, Virtual WeChat Markets are to be successful. Brands reach thousands of new customers, who are introduced to many  new names. The discounts on offer – valid on market day only –help drive immediate sales. 到目前为止，虚拟微信市集被证明是成功的。品牌能够接触到成千上万的新客户，这些新客户被介绍给许多新名字。折扣优惠——仅在市场日有效——有助于推动即时销售。
  Mullet assures WeAr that the markets will become more differentiated and hone in on one theme at a time in the future, such as “Home”, “Accessories”, “Wellness” or, of course, “Fashion”. 但目前市场的反复无常仅仅是个开始。Mullet向WeAr坦言市场将变得更加差异化，并在未来的某个时候专注于一个主题，比如“家”、“配饰”、“健康”，当然还有“时尚”。

