KATHARINA HOVMAN
RED SUMMER
Working only with signature fabrics in strong (blood) red – other colors are available to order, too – German designer Katharina Hovman has created a small collection with a big heart for Spring/Summer 2021. Her bold statement is an emotional response to extraordinary times, evoking the explosive energies of love and war. Expect luxury materials, lots of taffeta, and some fancy highlights too, all put together with superb craftsmanship. Hers is a discerning philosophy that fuses understated extravagance with simple, feminine silhouettes, resulting in clothes with a uniquely flattering fit.

www.katharinahovman.com

VOILE BLANCHE
‘EXTREEMER’

Italian label Voile Blanche presents ‘Extreemer’, an original boat shoe with a bold silhouette, which combines the craftsmanship of an English brogue with the volume of a contemporary sneaker. Its distinctive shape is an inventive blend of high-performing materials and innovative processing techniques that reflects the latest trends. The result is a technical shoe made for the discerning man, one who demands comfort, yet who also appreciates style. The bulky EVA sole offers maximum shock absorption, while the iconic metal button, premium leathers and rawhide lacing illustrate the brand’s handcrafted sartorial quality.

www.voileblanche.com

SUN68

CYCLE OF LIFE
Italian fashion company Numero 8 is betting on the future with a Spring/Summer 2021 collection and campaign aiming to defy the challenging times that currently beset the industry. Enrico Spinazzé, founder and CEO of SUN68, has teamed up with fashion designers Elena Boaretto and Andrea Bertin, for a collection that is proudly “made in Italy”. Continuing to invest and put its trust in the local fashion industry, Numero 8 is also giving a new lease of life to Cycle, the famous luxury denim brand – a new venture WeAr can exclusively reveal.
www.sun68.com
FASHION AWARDS
HELP FOR YOUNG DESIGNERS

Several initiatives have been launched to help young talents through the current crisis. With the slogan ‘#TogetherForTomorrow’, Italy’s Camera Moda Fashion Trust is raising funds to support young designers and small fashion businesses. This year’s ANDAM award of 500,000 EUR will be shared between four up-and-coming French labels. Similarly, LVMH will be awarding 40,000 EUR to each of the eight finalists instead of one large prize. And the CFDA/Vogue Fashion Fund is assisting US fashion brands and sharing their stories during the pandemic with its fundraising scheme ‘A Common Thread’.

GIVENCHY

WAIGHT KELLER EXIT

British designer Clare Waight Keller, known for being the first female artistic director of Givenchy, has left the French fashion house. After redefining the aesthetics of Pringle of Scotland, she spent a few years at the helm of Chloé, before joining Givenchy in 2017, where she brought to life Hubert de Givenchy’s sense of elegance with a contemporary touch. She has also worked with Gucci, Ralph Lauren and Calvin Klein. At the time of writing, the LVMH-owned maison had not yet announced the new creative director.
www.givenchy.com
JEAN PAUL GAULTIER 

X SACAI 
After celebrating 50 years in fashion and bidding farewell to the catwalks, Jean Paul Gaultier announced his new project via Instagram: every season, an external designer would be invited to “interpret the codes of the House” and co-direct its Haute Couture collections. The first collaboration will be with Chitose Abe (née Sakai) who worked with Rei Kawakubo and Junya Watanabe at Comme des Garçons before founding Sacai in 1999. The brand has collaborated with multiple other labels, including Nike, The North Face and Ugg. 
www.jeanpaulgaultier.com
www.sacai.jp
