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LEMON JELLY
RECYCLED STYLE

Footwear brand Lemon Jelly is cutting its CO2 emissions and waste with an innovative process that grinds up its old shoes, which clients return, to create new ones, on which clients get a discount. Their recycled footwear for A/W 20-21 focuses on sustainably fashionable styles for those with an active city life. Key products include: ‘Cleva’ – a sporty boot containing over 50% recycled plastic; ‘Ravyn’ – statement ankle boots with a platform sole made from production waste; and ‘Zelma’ – a sleek hardware combat boot for urban trendsetters.

www.lemonjelly.com


NAIA
STAPLE FIBER INNOVATION
Eastman’s brainchild Naia has introduced a cellulose acetate staple fiber, which is likely to generate interest as the demand for comfortable clothing increases. It is sourced from sustainably managed pine and eucalyptus forests and plantations, and produced in a safe, closed-loop process where solvents are recycled for reuse. It is quick dry due to versatile blending options, and very soft and cool next to the skin, giving fabrics a longer-lasting comfort. Naia fibers also consistently reduce pilling and therefore safeguard fabrics against the appearance of fuzz after repeated wash and wear. 
naiafromeastman.com
DUPONT
NEW FABRIC COLLECTIONS

DuPont Sorona has launched a new brand architecture and hangtag program. Its 
five new branded and certified fabric collections – ‘Agile’, ‘Aura’, ‘Profile’, ‘Revive’ and ‘Luxe’ – demonstrate a wide range of signature performance attributes, including wrinkle resistance, lightweight breathable insulation, permanent stretch, shape recovery and reduced piling. To ensure traceability and transparency throughout the entire supply chain, all such fabric solutions are certified through the company’s Common Thread Fabric Certification Program, which assures that the fabrics have the unique molecular footprint of partially plant-based Sorona polymer.

www.sorona.com
www.dupont.com

#FAIRFASHIONSOLIDARITY
A NEW MOVEMENT

Owners of sustainable brands LangerChen and Lanius have teamed up with the online platform Avocadostore and Berlin fashion stores Loveco to launch the new alliance #FairFashionSolidarity, whose aim is to rescue the fair fashion movement in the current crisis. Together, they created a manifesto that asks the industry not to discount merchandise before August and to change the current seasonal rhythm. Their website offers retailers and brands tips on how to contribute to fair fashion and promotes solidarity between multiple players.
fair-fashion-solidarity.de


JOOR
PPE PARTNERSHIP

The Worldwide Supply Chain Federation has partnered with Joor, an online wholesale platform, to rapidly source personal protective equipment (PPE) for frontline medical workers during the Covid-19 crisis. The partnership connects PPE manufacturers with state and federal buyers globally. Called the Covid-19 Emergency Supply Chain, the initiative is actively recruiting suppliers, buyers and volunteers to source and manage critically needed materials during the global health crisis. By providing this resource, the federation hopes to reduce costs, eliminate complexity, and increase supply chain diversity and resilience.

https://theworldwidesupplychainfederation.com/




