


FABRIC PORN 

Designer Zhao Chenxi founded Fabric Porn in Shanghai in 2019. With functionality and artistry as his two foci, Chenxi handpicked his brand name to bust open the discussion surrounding sexual education across China. The irreverent spirit of the brand name continues in the collections: thus, the theme behind the label’s first season, S/S20, was ‘Make China Lit Again’ –— Trump satire at its finest. The collection stemmed from the designer’s observation that contemporary Chinese people lack confidence in their own culture and are not as keen on their cultural heritage as others (read: outsiders) may be. A/W20 sees Fabric Porn continue to accentuate the cross-stitchings of traditional Chinese elements and combine these with a modern, more unisex, first-tier urban perspective,. aArguably putting an entirely new spin on the term 孝| –‘“filial piety’” in Chinese;, as in ‘“honor your heritage”’ –, all while looking ahead. The brand has participated in Pitti Uomo and is building up an international clientele. 
www.instagram.com/fabric_qorn

CORNERSTONE 

Launched in 2017, Hangzhou-based menswear brand Cornerstone is a brainchild of acclaimed interior designer and architect – and priest – Sun Yun. The brand name is inspired by a Biblical line: “The stone which the builders rejected has become the chief cornerstone” (Psalm 118:22). Unsurprisingly, Sun’s collections are inspired by architecture, with its innovative materials and marvelous aesthetic codes, as well as its ability to meet the human need for space and security. Sustainability is another key component to Cornerstone’s blueprint, with deconstruction and upcycling traceable throughout its collections. The core brand idea here is to use the old to create the new (“Rebirth”) and shaping new garments by utilizing antique Chinese designs and fabrics. Sun is no stranger to experimentation and critique, addressing social issues in China through his work. His collections, usually shown in Paris, are stocked at H Lorenzo, Lane Crawford, Ssense, Machine-A and most other progressive retailers around the world.  
www.cornerstone-homme.com

EVAN KINORI

Evan Kinori’s bespoke menswear concept is based in San Francisco. One sees his patternmaker background in his line of tops, trousers and outerwear at mid-price points: softly tailored silhouettes made in small-batch runs that sell out fast, many from recurring patterns, but in different organic and hemp-based fabrics. The styles, which include a three-pocket shirt, a field shirt, a flat hem shirt and, an anorak, in a color palette of navy, rust, bone, charcoal and olive, are evocative of historical workwear and military garments. Kinori’s approach to production is also artisanal: he cuts patterns and sews samples himself, each garment is hand numbered and made in California, and clients can visit his studio for viewings and fittings. However, he works with multibrand retailers across the globe, too: his collections are stocked in Japan (multiple), Perth (Mant-tle), Vancouver (Neighbour), New York (C’H’C’M’), San Francisco (Reliquary), Seattle (Glasswing), London (Hostem), Antwerp (Atelier Solarshop), Stockholm (Nitty Gritty), Toulouse (Rendez-Vous), and in various Dover Street Market locations.
www.evankinori.com






