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WHILE UNDER QUARANTINE ORDERS GLOBALLY, A GROWING NUMBER OF CONSUMERS ARE LOOKING FOR MORE COMFORTABLE CLOTHING

Although overall apparel purchase volume is down worldwide, the shift to online retailing is significant, and with it comes a change in shopping habits. E-commerce market analysts, such as the global fashion search engine Lyst, which monitors consumer e-commerce behavior and filters more than six million items by social media mentions and engagement, observe a marked rise in consumer interest in one apparel category: loungewear. 

The numbers speak for themselves. In the final week of March 2020, Criteo, which tracks online purchase data from thousands of global retailers, noted an uptick of sales in sleepwear and loungewear, reporting a rise in online purchases in this category in Australia (+184%), Korea (+80%) and Italy (+79%), compared to sales in January 2020.

What kinds of loungewear are doing especially well? The short answer is: premium. Customers are prepared to pay for quality and comfort. It also helps if the garments have a particular connection to the current zeitgeist. Thus, according to Lyst’s report, among the most popular items for the second quarter of 2020 is a tiger sweatshirt by Anine Bing, released just at the right time: online page views of the sweatshirt increased by 418% in the week following the release of the ‘Tiger King’ series on Netflix.

Recognizable labels work especially well when it comes to loungewear. According to a report by the UK research firm Love the Sales, the best performing loungewear brands include Calvin Klein and Ralph Lauren. However, keep an eye on smaller independent players, too. Live the Process, an ethical brand whose range includes ballet-influenced leggings, bodysuits and sweatpants, has seen an increase in sales since the Covid-19 outbreak. In Britain, Sloane Studios creates simple unisex designs in 100% organic cotton and with bold prints and comfort at their core. In France, creative bureau Services Généraux has created a special quarantine-focused line called ‘Indoor Fashion’, devoted to staying at home. New-York-based startup Pangaia makes tracksuits in attractive colors using natural dyes derived from food waste, plants and vegetables; the label has recently donated 10,000 N95 masks to a hospital in Queens. And for luxury linen loungewear, consider up-and-coming Russian labels such as Linen Texture, Country Textile or Cocos Moscow, whose elegant minimal garments can even be worn to the office. Once normal life resumes, customers will probably not want to give up the comfort they have got used to while working from home.




