


KEY TAKEAWAYS FROM THE DISCUSSION

1. S/S20 >> S/S21: some items from the S/S20 collection, including basics and classic styles, can be packed away and stored until next summer. Trendier and more fashion-forward items should be sold now where possible, but without excessive discounts.  
2. The fashion calendar deserves an overhaul: a return to a two-season system may be on the cards, as is the conflation of men’s and women’s shows and an overall reduction of the number of fashion events worldwide. Local showrooms will take on more importance. 
3. Digitalisation is here to stay – and virtual features will become part of physical events once the crisis is over. However, digital activities can only be a good supplement to a physical meeting, not a substitute; real life events are not going anywhere.
4. China is as important a market as ever: it sprang back quickly after the crisis, not least because it went through it before Western countries. To penetrate this market, one will need to be aware of the right digital tools (see our Reports on the topic in the current, previous and future issues).
5. Solidarity is essential: fashion is a delicate ecosystem, and it is vital that various players both upstream and downstream support each other in order to keep the entire sector afloat.
6. Sustainability is (even) higher up on the agenda: as the entire industry is forced to rethink production, dissemination and distribution practices, the need for a more sustainable approach is more apparent than ever. WeAr will be focusing on this subject more closely in the next issue – stay tuned.



