


ON IMPENDING CHANGES IN THE FASHION CALENDAR 


Bentivegna, FIT

The fashion calendar will shift due to the coronavirus, and I think that it’s a welcome shift. Slower fashion can help to reduce markdowns if we are able to successfully tighten collections and revert back to seasonal collections. 
We should expect to see Mmen’s and wWomen’s fashion shows combined and a designer showcasing their entire collection at once instead of having two separate shows. 

Vaccarello, Saint Laurent

There is no good reason to follow a calendar developed years ago when everything was completely different. I don’t want to rush a collection just because there is a deadline. Our decision not to be part of any predefined calendar this year stems from our desire to recognize the importance of our time. 

We are not planning to change our men’s and women’s collection presentation strategy – they will be presented separately. 

Our approach to the collections has always been less ‘“seasonal”’ than what the term usually implies. Each collection is an evolution of what has come before, combining timeless Saint
Laurent pieces and new silhouettes. 

Moylan , Fashion Snoops

The notion of pre-collections has led to abundance and an oversaturation of product in the market, so maybe we will return primarily to Autumn/Winter and Spring/Summer collections. ‘Buy -now, wear -now’ may finally become a key strategy.

Tsikkos, fashionanthropologist.com

During the lockdown, brands and retailers exposed to longer production lead times and wholesale models took a bigger hit. Retailers with 6–-8 weeks production lead-times managed to cancel stock due for delivery in April, May and June. Going forward, a closer-to-season design and speed-to-market production areis optimal. It allows quick reaction to consumer needs and allows marketing to remain relevant to current affairs. The fFashion calendar should follow the same closer-to-season calendar.   

Erkhov and Krymova, Dear Progress

The unification of male and female shows was a trend long before the pandemic. It is necessary to adequately estimate the specifics of regional markets, such as the USA, Japan and, China, to deepen the distribution there, and therefore it is worth being present at major events in their calendars. 

Hovman, Katharina Hovman

Many buyers already prefer to go to independent showrooms, to be more focused and closer to the product. Men’s and women’s shows could be united, as #rewiringfashion suggests. And does Paris really need three separate events?

For the international market, Paris and Milan will still be still the key locations. But it’s interesting to see what will happen to the smaller events in other countries (Copenhagen, Amsterdam, Düsseldorf ....) if the value of ‘buying local’ increases.

Quan, FIT

Combining the shows will reduce the costs of running separate events while promoting a singular brand message. With September just around the corner and the threat of another Covid-19 outbreak during the fall influenza season, the integration into one singular show will not occur until early 2021 for just a handful of brands who have the ability to re-engineer both the mMen’s and wWomen’s line development calendars to run in parallel. 
Dapeng, China National Garment Association and CHIC

The season shift now envisaged by at least four weeks could also apply to the future. Trade fairs can make corresponding contributions by setting the order dates later. If the fabric fair in Italy takes place in September instead of June, this will have consequences for the overall rhythm. The previous early rhythm is counterproductive for sales.

Provost, Tranoi

For September Paris Fashion Week, if we are able to make itn happen, the trade shows will present men’s and women’s collections. The sales period will be concentrated in September and October. This June, we will launch a digital platform which allows designers to present their collections, organize e-meetings and e-presentations of collections.

Braglia, Brama

The dates of the fashion calendar cannot change because they are tied to the production cycle. What will change will be the communication and the sale processes: events, fairs, fashion shows and showrooms sales. They will have huge changes and a more digital approach than physical initiatives.

Lanowy, ALBERTO

There will be fewer shows, and direct communication will become more important. Digital solutions, will be supplementary and not replace personal contact. We continue to focus on showrooms and on our strong relationships with our agents.

Catania, Giada Spa

The fashion calendar will undergo a slowdown and a slight delay, so as to bring the sales of the collections back to their natural seasonality. We may reduce the number of releases by avoiding the presentations of the pre-collections. Bringing the most important fashion shows to Italy will be a common trend, both to contain costs and to reduce the environmental impact.

Lerner, Michael Stars

We are hoping the fashion calendar will reflect more of the consumer’s needs as to when they want to buy product. For example, we should be selling Fall 21 during Fall 20 and have goods on the floor when people want them. It’s tough to ship Ffall in mid-July as more and more customers are savvy and wait until it goes on sale or for when they need it.  I do think fashion trade shows will change and be on much smaller scales, so we plan on using our showrooms more.

Team Double Double

The fashion calendar will go back to normal after this crisis but on a smaller scale. A lot of designers are re-evaluating Fashion Week and how much they want to put into it.  

Anlauf, Peek & Cloppenburg

A sustainable shift in the fashion calendar is quite conceivable. It would take pressure off the industry and avoid quick discounts. The goods could stay on the shop floor longer and be sold at a regular price, since the upcoming collection would not be waiting in the stock room.

Poletto, Pitti

Before the crisis, there was already a widespread dissatisfaction with the excessive advance of the collection dates and the somewhat anarchic multiplication of events due to the commercial strategies of the strongest brands. The general decline in tourism towards big international fashion destinations and the related fashion purchases that have been one of the original drivers of the acceleration of collections and their seasonal offset will contribute to the shift. The co-ed shows – chosen but abandoned by some brands – may represent a temporary response, dictated by practical needs; however, the two sectors still have different characteristics and dynamics.

Team FFIXXED STUDIOS

There will be some surface changes, and some fashion weeks will conflate men’s and women’s. Some less relevant fashion weeks might disappear. But ultimately, I don’t think there will be any significant changes to the underlying structures that we have now.

Pinto, Lemon Jelly
In the short term, the number of events will reduce drastically, but in one or two years we’ll be back to ‘“normal’. Maybe in a given moment we reached an excess of shows and events, and some might never return, but the ones that do return will probably undergo significant changes with the introduction of new digital tools, expanding the physical borders of the events.




