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Ji won Choi’s work can be characterized by whimsicality, bold graphic lines and contrasts, exaggerated sizes and volume, as well as a vibrant, saturated color palette. It achieves high movement, both in its graphic quality and construction details, such as overlapping elements and flapping strap pieces. In her 2019 collaboration with adidas Originals, she merged this aesthetic with the brand’s classic three-stripe tracksuit. Sold in adidas stores worldwide and online, at KITH, Net-a-Porter, Urban Outfitters and ASOS, this collection was presented at London Fashion Week, where models in playful yet elegant silhouettes walked on interconnected staircases in a colorful 3D maze. But this was not her first brush with London: shortly after completing her fashion design MFA at New York’s Parsons, The New School for Design, this Korean-American designer won Fashion Scout’s Ones to Watch Award in September 2017, which allowed her to present her thesis collection, ‘EXCESSIVISM’, at London Fashion Week. It also won the Kering Empowering Imagination Award and the Yooxygen Award by Yoox. In April 2018, Ji won Choi launched a capsule collection for Yoox, and in September 2018, presented her next collection, ‘Xenomania’, at NYFW in partnership with the CFDA and LIFEWTR. This was also shown the following month at GTBank’s Fashion Weekend in Lagos, Nigeria. This early global reach chimes with Ji won Choi’s goal to “us(e) design to connect cultures while promoting positive change”. In addition, her work has been displayed in Bergdorf Goodman’s window and received much attention from the fashion press.
www.jiwchoi.com






