BUSINESS TALK
FASHION FOR GOOD EXPERIENCE [GRAPHICS - GREEN CROWN HERE PLEASE!] 

SUSTAINABILITY MUSEUM
The world’s first interactive museum for sustainable fashion innovation can be found in Amsterdam. Visitors to the ‘Fashion for Good Experience’ can explore the past, present and future of the fashion industry, while digital exhibits help guests discover how they can take action. At the end, you receive a personalized ‘Good Fashion Action Plan’, featuring tips on how to apply what you have learned to your everyday life. A new exhibition is also running until January 2021: ‘A Cut Above’ examines pioneering production techniques and includes events and virtual tours.

fashionforgood.com/the-experience
REMAKE HUB [GRAPHICS - GREEN CROWN HERE PLEASE!] 

WASTE INTO LIFESTYLE

Established in 2018, the Shanghai-based Remake Hub provides creative recycling solutions for transforming waste into lifestyle products, including fashion. It works with manufacturers, engineers, artists, architects, fashion designers and scientists to build cradle-to-cradle design methods that embrace the circular economy. Their core project is Remake Ocean™, in which discarded fishing net from fishing companies and ocean cleanups is collected and remade into high-performance renewable polymers and products. This includes sunglasses by their sub-brand REFUTURE, whose entire production process is made transparent for customers through blockchain technology.
www.remakehub.co
THE KELLY INITIATIVE 

ENDING RACISM IN FASHION

In mid-June, editor Jason Campbell, creative director Henrietta Gallina and writer Kibwe Chase-Marshall organized The Kelly Initiative, a letter and petition signed by around 250 black professionals, and sent it to the Council of Fashion Designers of America. The petition responds to the CFDA’s June 4 statement of action, but calls on the group to go further in increasing their anti-racism efforts and holding the industry accountable for hiring POC, including mandatory bias mitigation training and an industry census on the racial makeup of member employees made public.
www.instagram.com/thekellyinitiative/
NET SUSTAIN [GRAPHICS - GREEN CROWN HERE PLEASE!] 
CONSCIOUSLY CRAFTED 

Big retailers are getting serious about sustainability. Thus, Net Sustain is a platform curated by Net-a-porter that offers fashion and beauty products that have been consciously crafted. It launched last year with 20+ brands including Stella McCartney and Maggie Marilyn, and numerous products that meet the criteria for sustainability – from considered materials and waste-reducing processes to taking into account human, animal and environmental welfare. Established names aside, the platform also welcomes newcomers such as The R Collective – part of Hong Kong’s Redress family. 
www.net-a-porter.com/en-us/shop/net-sustain
MATERIALS EXPERIENCE CENTER

SANTONI IN SHANGHAI

In June, Bylu Design introduced its brand new Materials Experience Center (MEC) for knitting machinery company Santoni, located in Shanghai. The new building is a contemporary research and inspiration center where leading professionals in the textile industry can meet clients, research ideas and work on projects. The highlight of the center is Santoni’s sample archive, an automated storage room with over 2,000 samples of materials suitable for almost any application. The storage can be accessed online or in person. 

www.santoni.cn

SUN68 

COLORFUL RETRO

The S/S 21 Man collection by Italian casualwear brand SUN68 continues building on the label’s DNA: lively colors, a wide and transversal proposal of basics and a perfect price-quality ratio. The iconic vintage garment dyed polo shirt, a staple of every SUN68 collection, is reimagined with contrast stitching details, a new color palette that includes neon shades, and new patterns such as overdyed prints. Other highlights include 1970s Bandana patterns and other graphics on polo shirts, sweaters and collars. 

www.sun68.com 

