


ROBERT GRAHAM 
20TH ANNIVERSARY 
 
Robert Graham, the eclectic American fashion house, celebrates its 20th anniversary with the launch of three artist collaborations to create “wearable art”. Masterpieces from key art movements, from Post-Impressionism to Pop Art, have been interpreted in tandem with the artists or their estates. Andrew Berg, President: “The brand’s 20-year legacy, centered around fashion that is meant to be discussed, admired and collected, inextricably ties back to the world of art […] Partnering with inspiring artists allows us to… marry art and fashion and make it our own.”

www.robertgraham.us

STONE ISLAND
C2C FESTIVAL X STONE ISLAND SOUND

C2C Festival and Stone Island have teamed up for a new project: Stone Island Sound.
It will support independent music by broadcasting curated ‘soundtracks’ and playlists in Stone Island stores and then releasing them on streaming services. Curated by C2C, the playlists draw on avant-garde and new pop, and also feature original productions exclusively created for this venture. This endeavor foregrounds Stone Island’s intelligent approach to engaging its customers. Since 2015, the brand has supported local music scenes through the Stone Island Presents series in London, Manchester, Tokyo and Glasgow. 

https://linktr.ee/StoneIsland
www.stoneisland.com 

ALBERTO
HYBRID SPORT PANTS

Alberto, the German pants expert, is further developing its hybrid sport pants. Created for the modern customer, they adapt to hiking in the morning, cycling in the afternoon and a quick visit to the golf club in the evening. The highly functional trousers are equipped with a UV feature and water-repellent 3xDRY Cooler and revolutionary qualities. To ensure that the pants perform safely on all terrains, they come with an anti-slip plan and a new reflective label. Some models also feature mesh lining. They are available in long and short fits.
 
www.alberto-pants.com

FASHION ID
STYLEBOP RELAUNCH

Fashion ID (Peek & Cloppenburg's online shop) is expanding its portfolio with Stylebop, relaunching this renowned destination with an optimized concept and layout. With a focus on premium fashion, Stylebop has built a large international customer base over the past 15 years. Its basic offering will be expanded, among other things, by a luxury own brand. John Cloppenburg says: “Customers and suppliers in the luxury segment have special requirements that we will meet in terms of product selection, technology and service. With Stylebop, we want to open up new customer groups.”

www.stylebop.com   








