


Jason Denham, CCO and Founder, Denham

There has been an incredible transition during the last decade by every component that makes up a jean. The type of cotton we use, the dye stuff, the weaving methods, the waste-less technology and the efforts to preserve and recycle water. Not only fabric but also laundry, manufacturing, packaging and even PCR (post-consumer recycling). I have also said many times that denim jeans are the most sustainable and hard-wearing product on the planet. Jeans last a very long time and often have a second and third life, being passed on to friends, family or thrift stores. Denim gets better the more you wear it and it doesn't need washing every time you wear it; denim lovers love their jeans and they love to save water!

Reinhard Haase, CEO, True Religion Brand Jeans Germany GmbH and UNIFA Gruppe
 
Our manufacturing company for denims has invested in new machines, so we have our own cleansing system in-house. The used water will be cleaned up and used directly for the next production, so we are reducing water consumption.
	


We are also looking into recycled denim for the future. 

Garments made with natural fibers like cotton, hemp, linen, wool and some semi-synthetic fibers, specifically Tencel and Modal, are good sustainable choices here. We are looking for a kind of natural dyeing, which is not a very common practice in the fashion industry. Clothing dyed with natural materials like indigo is better for you and the environment. 

Sean Gormley, Global Concept Director, Wrangler

We have recently launched a breakthrough technology: Indigood, a sustainable indigo dye that uses foam to replace vat dyeing. Eco-tech finishing throughout our ranges achieves the popular washed and distressed looks of denim with a fraction of the water, energy and chemicals used in conventional processes. Many innovations are available in dyeing and finishing. But the deciding area where innovation is required to position denim as truly sustainable is cotton. 

Cotton will continue to play a dominant role in denim. Yes, there are great alternatives to virgin cotton such as hemp, cellulosic fiber and mechanical recycled cotton, which can and should be blended to lessen the need for new virgin cotton. However, it’s important that across the globe farmers adopt new and innovative farming techniques that are proven to greatly reduce the environmental impact of growing cotton and improve soil health.

Donna Ida, Owner, Donna Ida

We are in the process of working with our factory to add Environmental Impact Measuring scores to our products. This means that you can see the impact of certain washes (some have more impact than others). For example, our Blackest and Milk styles are made with fabrics that contain Tencel and have a Low Impact EIM score.
 
Blue denim can be high impact due to the amount of washing that goes into creating different shades. The Blackest and Milk fabrics are not washed, which ensures they are super low impact.

Martijn Hagman, Chief Executive Officer, Tommy Hilfiger Global & PVH Europe

With denim, the key to unlocking innovation is through strong partnerships with vendors and denim industry leaders that are committed to creating more sustainable products.

Together, we have aligned on low impact processes and established key sustainability metrics that we must all measure ourselves against, including the circularity of the design process, durability of the end product, resources used, and how we manage waste. To facilitate these goals, we created the Denim Lab – part of our Product Innovation Center – which develops sustainable finishing techniques that reduce water and chemical consumption by up to 70%. Currently, more than two million pieces have been finished using lower impact methods, and by the end of 2020, one million pieces will be made using post-consumer recycled cotton.

Vincent Qin, Chief Marketing Officer, Envoy Textiles

If there is a deciding innovation that will position denim as a sustainable garment, it would be innovation in dyeing technology. If there’s any dyeing technology that can achieve satisfactory color without excessive dyeing, that means less dyeing product used, less water used and less energy used; consequently, the laundry process will become easier, less time consuming and, in a word, more sustainable.

Deborah Turner, Marketing Manager, Vicunha Europe

There will always be a market for cotton, but we will need to demonstrate sustainable water use and provide complete transparency. This is not to say that it is wrong to have looked at alternative fibers, but we need to be realistic about their ability to replace cotton and, in particular, their scalability.

The biggest single step would be a commitment to selling garments with a minimum combined recycled content of 25%. This could have a huge impact on the overall business, not to mention landfill, and it’s something that the customer could clearly understand. Vicunha have articles that use no virgin cotton at all but a combination of pre- and post-consumer recycled cotton with Refibra and Tencel, so an average of 25% seems manageable. If this were the normal basic requirement alongside complete transparency, it would put an end to throwaway fashion.

Özge Özsoy, Marketing Chief, Bossa

We adopted the following procedures aimed at reducing our environmental impact: sustainable materials, energy efficiency, water saving, process engineering, certification, social responsibility, re-usage, collaboration and co-creation.

Recycling, reducing and saving are critical. We need a stable and sustainable system in which natural resources are renewed and waste never accumulates: a closed loop. At Bossa, we are developing a zero-waste life cycle to close the loop.
 
Transparency is just as important. In our D-CHRONICLES concept, we have partnered with FibreTrace to provide trust and traceability.






