


Kim Hyldahl, CEO and founder, MOS MOSH and MOS MOSH Gallery

MOS MOSH has been working with the same denim manufacturers in Turkey from its beginning in 2010. We have seen a dramatic change in the industry, making it a place where almost anything is possible in terms of sustainability. At the same time, the complexity of denim from the point of view of fibers, wash, treatments and trim makes it really challenging to define what a sustainable pair of jeans might look like. For us, the main focus going forward is reducing the amount of water use to zero. 

It feels like these last years of focus on sustainability are now paying off, with a variety of fabrics made from post-consumer, recycled or organic fibers. Most recently we have been experimenting with recycled elastane. At the end of the day, sustainability is also about creating beautiful product with high durability.

Paul Marciano, Chief Creative Officer, GUESS?, Inc.

The innovations exist to make denim more sustainable – there is waterless and chemical-free
technology, and innovative and more natural dye processes. But what we lack is the expertise, the resources to have each and every vendor invest in and learn this technology, and the new trends and culture to support the effort. This is starting to change, and it starts with leadership. GUESS is proud to be part of Jeans Redesign, which is a comprehensive guide for 100% circular, recyclable and sustainable denim. By working toward a common goal within the denim industry, we will collectively redesign and communicate sustainable denim in a common way. This will help to make people less confused about sustainability and form a better understanding and expectation for sustainable denim. I believe this is what was missing and that it will make a huge impact to bring about the change we need to more rapidly drive widespread adoption of sustainable innovation in denim.

GUESS is quickly growing our ‘Smart GUESS’ collection, which uses 20-100% smart materials that are better for the environment. We are focused on sustainable materials because over half of a product’s environmental impact comes from the fabric!

For denim specifically, in addition to the Jeans Redesign program, GUESS is also working to use less water through waterless technology and developing denim with innovative materials such as our zero cotton denim, which will be available next year.

Magdalena and Markus Budim, Founders, The Budims

Of course, technical highlights and improved materials are essential in order to be able to achieve the highest level of sustainability in all areas. From our point of view, however, it is not only the innovations mentioned above that lead to the final positioning of a sustainable product: effective communication about it is crucial – especially if it is a long-standing product. What good is the exemplary effort if the added value is overlooked by consumers? We know from our retail experience that the majority of consumers do not yet even know how ‘dirty’ denim can be. 

In order to achieve an effective and unshakable breakthrough, ignorance must first be tackled through radical and overt explanations and transparency. That will cause an enormous shock, but it will also raise awareness, we are sure of that.



