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FGF INDUSTRY 

PRINCE TEES 

Prince Tees is the name of a new label founded by Enzo Fusco, owner of FGF Industry, and Prince Emanuele Filiberto di Savoia. It is a capsule collection of eight t-shirts made in cotton and cashmere that feature graphic patterns and are produced in Italy. The label toys with irony by using a crown in the logo. The collection will be on sale in selected stores worldwide from September. 
CALVIN KLEIN JEANS

LIMITED EDITION
Calvin Klein Jeans and online store mytheresa.com are launching a special edition women’s capsule: the “Calvin Klein Jeans x mytheresa.com The Re-Issue Project”, which is sold exclusively on mytheresa.com. The range features modernized, limited edition versions of nine of the legendary brand’s most iconic pieces, including jeans, jackets, sweatshirts and t-shirts.  
CARMINA CAMPUS
LUXURY VINTAGE

Carmina Campus is a fashion project created by Ilaria Venturini Fendi that features handbags, accessories and furniture. After leaving the family business, Ilaria launched her own range of luxury handbags with a confident vintage design. Combining her experience as a designer with newfound knowledge in the field of sustainable resourcing, she exclusively works with recycled materials – sourced either from warehouse surpluses/overproduced lines or from vintage stock supplied by some of Italy’s largest fashion houses – to create one-of-a-kind products.
www.carminacampus.com 

DUVETICA

NEW SHOWROOM

For its tenth anniversary, Duvetica has opened its new showroom spaces designed by Japanese architect Tadao Ando. In June the premium brand inaugurated the 240-m² location which is characterized by linear geometrical shapes, exposed concrete and essential elements. The core of the project is a curved and inclined cement wall that divides the two floors vertically. Duvetica was founded in Venice in 2004 as a specialist brand in men’s and women’s outwear and now has a distribution network of over 2500 wholesale stores worldwide. Anniversary events are being held in Venice, Milan and Tokyo, and a book celebrating the brand entitled “Duvetica 10” is also being released.
FABI

PALAZZO FABI OPENED

Italian footwear brand Fabi has opened Palazzo Fabi, a new 700-m2 store in the heart of Rome – a space that has been completely transformed to interpret the philosophy of the brand. Original Roman brick walls and a sophisticated combination of architecture, light and color form the ideal backdrop. This store offers the total look formula with men's and women's collections from the firm's historic labels, Fabi and Barracuda. Visitors can discover new brands, Mon Amour and I am B, as well as accessories, bags and outerwear. The fashion house plans new openings worldwide, among them stores in China, India and the United Arab Emirates.
MATTHIAS OPHOFF COUTURE

LEATHER COUTURE

German designer Matthias Ophoff combines leather with luxury fashion and recently launched his first complete collection for women made exclusively from the finest lamb- and python skin leathers. The “Black Feathers Collection” stands for premium leather couture: elegant and light as a feather. Every model is made by hand and is thus an exclusive one-of-a-kind, each finished with astonishing attention to detail.
www.matthias-ophoff.com
PEPE JEANS LONDON
CAPSULE COLLECTION

Pepe Jeans London will launch a new, young and trendy capsule collection for S/S 2015 called “Fit to Be Brit”. Cool and easy to wear, this collection will spread the label’s young, urban and fun-filled message through slogan t-shirts. Slogans such as "Curiosity killed the cat", "Mad as a hatter" or "Born ready" feature on a canvas of bright colors. Sport and urban styles combine to create the overall oversized garment palette with graffiti and London’s streets a constant inspiration. Key pieces are a sateen nylon bomber and a unisex denim jacket – the latter punctuated with vibrant patches.
SILVIAN HEACH

INTERNATIONAL EXPANSION

Arav Fashion, the group which owns the fashion brand Silvian Heach, continues its relentless international expansion. In conjunction with the delivery of its S/S 2015 collections, the Italian based company plans to open stores in Eastern Europe (Slovakia, Hungary and the Czech Republic with partner ABC Commerz), in the Middle East (a store has been opened in Oman and was followed by openings in Qatar and Saudi Arabia with new distributor Marcalec) and finally, North Africa, a high potential market where the brand is about to open two monobrand stores: one in Egypt and another in Libya.

ARMANI

PLANS FOR EXPO 2015

A silo, a container of ideas and projects that uses Giorgio Armani's collections as a point of departure, is offering a journey through the history of the designer’s fashion, costumes and his personal vision of the creative profession. Opening up a world of experience and unique skills to new generations while encouraging research and fueling creativity, this project will liven up the space created by Giorgio Armani within the area of Via Bergognone in Milan. The objective is to open the museum-library-silo in conjunction with Expo 2015.

WOODS CANADA ARCTIC

RELAUNCHING HISTORY

Woods Canada Limited became famous for launching waterproof light canvas products. Now InnoVision Holdings Corporation, a multi-brand apparel and accessories corporation, has acquired the apparel division of Woods. Together, InnoVision President Kevin Au-Yeung and Woods Canada Apparel Vice President Robin J. Yates are rebuilding the apparel division of the Woods Canada Arctic Brand. The F/W 2014/15 collection celebrates the 100th anniversary of the Woods Arctic Parka with the release of a heritage inspired premium version. The outdoor range also offers down-filled vests, bomber jackets, coveralls, weather jackets, hunting vests and plaid wool shirts.
HOUSE OF MONTAGUE

LIMITED EDITION

For S/S 2015 House of Montague is launching four original silhouettes – the Derby, Desert, Court and Basket – in women’s sizes ranging from 36 to 39. The Danish premium footwear brand is best known for its clean lines combined with modern wearability and functionality. As always, their unique approach to classic silhouettes, re-thinking styles and classic shoe-making, features quirky ideas. The distinctive designs are given a luxurious touch with mink details by exclusive brand Kopenhagen Fur. The special limited styles are available from selected top retailers only from September onwards.

www.houseofmontague.dk
HANSEN GARMENTS

WOMEN’S DEBUT

In response to the demand for smart womenswear, Copenhagen-based premium menswear brand Hansen Garments will debut its first women’s styles for S/S 2015. There is a sense of universality in this collection; something for contemporary women who do not necessarily adhere to trends. The womenswear line is guided by the menswear designs, yet interpreted with a feminine edge and emphasis on effortlessness. Timeless styles made of fabrics sourced from the finest Japanese and Italian textile manufacturers.

www.hansengarments.com
HERNO

AIR-TECH PROJECT

Years of technical research and the sartorial tradition of Herno come together in perfect equilibrium with the Herno Air-Tech Transpiration Project, an endeavor that combines rationality and aesthetics. Designed as a second skin, this fitted bomber jacket for S/S 2015 features maximum comfort in an aerodynamic shroud. Mesh inserts positioned at strategic points, such as the abdomen, under-arms, and back, guarantee total breathability.

ADIDAS 

X 

JUUN.J

The legendary 80’s superstar athletic sneaker has been given an update by Korean designer Juun.J for the adidas S/S 2015 collection. The iconic three stripes are deconstructed in a clean and minimalistic way, resulting in low and high cut styles both in black and white. Only available at selected boutiques worldwide. 

www.juunj.com
www.adidas.com
SOLEBOX 

BERLIN SNEAKERSTORE

Pioneering company Solebox recently opened a brand new store in Berlin which was created by interior design firm Metrofarm. Shoes and sneakers from labels such as adidas, Nike, Asics, Puma and New Balance are presented in a fresh and modern environment. One special feature is the Solebot robot, which automatically provides customers with their chosen shoes.

www.solebox.com
PORTUGUESE FLANNEL

HERITAGE CRAFTSMANSHIP

The menswear brand Portuguese Flannel is completely produced by craftsmen and high- end manufacturers in northern Portugal, a place where flannel weaving is a heritage expertise. Each collection consists of supreme quality shirts in plain colors or colorful lumberjack checks with varying densities, making them suitable for wear across all seasons.

www.portugueseflannel.com
FASHION ABC

ONLINE LEXICON

The online platform Fashion ABC is an inspiring library of knowledge on the history and culture of fashion, clothing and accessories. It features descriptions of a wide range of objects, e.g. “bikinis”, and terms, such as “killer heels”, together with facts and pictures. Different categories also allow visitors to simply browse or search for a specific item. 

www.fashion-abc.com
EXHIBITION 

KILLER HEELS

The Brooklyn Museum explores one of the most desirable fashion objects in an exhibition entitled Killer Heels: The Art of the High-Heeled Shoe. More than 160 historical and contemporary heels, reflecting fantasy, power or identity, are on display. Both traditional and conceptual designs from designers such as Zaha Hadid, Manolo Blahnik and Pierre Hardy can be seen. Running until 15 February, 2015.

www.brooklynmuseum.org/exhibitions/heels
EXHIBITION

GATHERING

The Design Museum Holon in Israel is featuring an exhibition entitled Gathering: From Domestic Craft to Contemporary Process, curated by Lidewij Edelkoort and Philip Fimmano. The ground-breaking 132 5. Issey Miyake collection is presented next to more than 70 contemporary designers from across the globe, including Bertjan Pot, Patricia Urquiola and Marcel Wanders. Running until 25 October.

www.dmh.org.il
LXR & CO. 

X 

THIRDSHELF

Vintage luxury retailer LXR & Co. and retail app platform Thirdshelf have launched The Mobile Innovation Store. This app adapts to customers’ preferences, generating a personal in-store experience and custom-made service. In addition, users can scan items, receive discounts, collect loyalty points and interact with store associates. 

www.lxrco.com
www.thirdshelf.com
STRAPHANGER

HYGIENIC GARMENTS

Straphanger is a small product collection made specifically for people using public transit and which focuses on protecting health and maintaining hygiene. The jacket includes antimicrobial elbow patches which can easily be removed and washed, thus giving wearers a safe place to sneeze. The bag has a flip around design which makes it easier for users with bulky luggage to move through crowded commuter areas. 

www.gravitytank.com/transfer
OWN THE COUTURE

ONLINE VINTAGE

OwnTheCouture.com is an online consignment boutique offering vintage luxury designer fashion and accessories at up to 90% off the original retail price. Members can buy or sell selected authentic pieces from timeless and contemporary brands, such as Chanel, Louis Vuitton and Diane Von Furstenberg. Each piece is carefully inspected to ensure it meets certain quality, condition and authenticity criteria before being listed on the website.

www.ownthecouture.com
PACO HERRERO

100 CORNERS IN CHINA  

Spanish women’s shoe brand Paco Herrero has partnered with a Chinese corporation and is planning to open 100 new retail corners in China. With locations in more than 30 countries around the world, Paco Herrero is aiming to expand its overseas markets, and China will play an important strategic role. This family-owned brand – currently led by its third generation of owners, Joaquín and María Herrero – is expected to have 200 spaces by 2015.   

www.pacoherrero.es
WILDFOX COUTURE

PERFUME LAUNCH

Wildfox Couture, the vintage-inspired women’s knitwear brand, has announced an exclusive agreement with Elizabeth Arden to develop and market its own line of fragrance products. The Wildfox fragrance is due to launch in the prestige channel in stores for Spring 2015, and will be distributed globally. Wildfox apparel is sold in select boutiques and department stores and distributed in over 30 countries worldwide.

MOUNTAIN FORCE

NEW SOFT SHOP

Swiss premium skiwear brand Mountain Force is presenting a new soft shop concept for its F/W 2015/16 collection. Located in Mountain Force’s own showroom in Munich, the first soft shop will be ready in time for the next buying season. The label worked together with Julia Schneider from I*AM interior.architects.munich, to develop an adaptable concept that underlines the brand’s premium status. A mid-century-inspired design reflects a sophisticated, alpine lifestyle, and includes lounge chairs, lamps with wool covers and innovative wall-hung modules.

www.mountainforce.com
VICTORINOX  

CLASSIC LIMITED EDITION

For the third year running, Victorinox has joined forces with the crowdstorming platform jovoto.com to hold a design competition for its Classic Limited Edition model, selecting the ten most popular Swiss army knife designs for global sale as part of the brand’s product range. In other company news, Victorinox announced that Cornelius Meyer has been chosen as the brand’s new Global Brand Marketing Director, and that a takeover of a luggage range from former license holder TRG Accessories has enabled the company to expand its portfolio of luggage and associated products for a growing number of international markets.
BLAUER HI.TECH
EASY RAIN STYLE

One jacket for all weather conditions: Meet Blauer Hi.Tech’s latest product, the Easy Rain. This stylish, unisex raincoat is inspired by the 1980s and wax-finish fishermen’s coats from the north. A new, wearable, synthetic stretch rubber, which consists of PVC and a polyurethane mix, delivers form and functionality, and the coat will be available in seven different colors from October. With its F/W 2014/15 collection, Blauer is also launching itself on the UK market. A new distributor has been found for Scandinavia.

DL1961

CONCEPT STORE

DL1961 – a brand committed to creating the most up-to-date denim, with excellent fit and smart technology – has announced the opening of a concept store on the US west coast this fall. The store will be called Denim Dispensary and is set to make shopping for denim easy, quick and instantly gratifying. Through “Smart Denim Fit Guides” and interactive software, a customer can shop for the perfect denim based on their body type, location, needs and lifestyle.

C.P. COMPANY

RELAUNCH IN JAPAN

The Italian premium brand C.P. Company is celebrating a relaunch in the strategically-important Japanese market with a new distributor. The label’s round lens branding, introduced as part of the F/W 2014/15 collection, will feature even more prominently in the S/S 2015 collection: The recognizable iconic disc will be placed either on the front or sleeves of jackets and sweaters.

LA MARTINA

INDIAN FLAGSHIP STORE

Sportswear and fashion Polo brand La Martina has opened a new store in New Delhi. The huge 1,800-m² flagship store is located in the DMI Emporio Mall, a strategically important shopping destination in India. Personal assistance, in the shape of bespoke service and customized clothing, will be offered to customers to help them choose their wardrobe. La Martina founder Lando Simonetti believes that India is one of the most promising markets. 

SENHOR PRUDÊNCIO

URBAN FOOTWEAR

Senhor Prudêncio is a men’s shoe and accessory brand led by Joao Pedro Filipe, a man continuing the legacy of his grandfather, who was also a shoemaker. Founded in 2012, the brand sells mostly in Europe, but exports to China will start this upcoming season. Retaining the spirit and quality of Portuguese handmade artisan craftsmanship in men’s footwear and accessories, Filipe underlines his urban styles by adding historic and cultural value to the industry. The range for S/S 2015 includes sneakers, high tops, slippers and casual models, often in two-tone shades and with outstanding details.    

http://senhorprudencio.com
TROUBADOR GOODS

THE PERFECT BAG

Troubadour Goods is a young London-based modern menswear accessories brand specializing in functional design and high-quality construction. These stylish leather goods are designed and created as handcrafted pieces that are versatile and built to last. The chic range includes several bag styles, wallets, tablet cases and key chains. Troubadour sells to prestigious retailers worldwide, such as Harrods and Harvey Nichols in the UK, Nomad in Canada and Assembly in New York.
troubadourgoods.com
WEBERHODELFEDER

ARTISANAL FOOTWEAR

WeberHodelFeder was founded in the summer of 2012 by German and Swiss designers Matthias Weber, Niklaus Hodel and Florian Feder. The Antwerp based brand focuses exclusively on footwear, and offers artisanal shoes for men and women. Traditional men’s styles are reinterpreted with an avant-garde color palette, while sportswear design details are skilfully blended with Italian craftsmanship for a new and casual classicism. The brand’s models are already selling to stockists worldwide, from LA to Tokyo, including some of the world’s finest boutiques, such as Colette in Paris, Dover Street Market in London and Coccodrillo in Antwerp.

www.weberhodelfeder.com


EARNEST SEWN

PREMIUM DENIM RE-IMAGINED

In 2013 Earnest Sewn New York, the 10-year-old New York denim brand, was acquired by Anthony Frym, and Vincent Dean Flumiani was appointed as its Creative Director. Now Earnest Sewn is being re-imagined and revived as a premium core denim brand, featuring intelligent designs. As part of this rebranding, all of the original retail stores in Manhattan have been closed. A new store and retail experience in New York is, however, being planned for later this year. Orders have been placed for the S/S 2015 collection by top retailers such as Barneys New York, OAK (U.S., Paris & Tokyo), Harvey Nichols in the UK and MatchesFashion.com.

UTOPIAN BY STUDIO KAPROL
EXPORT LAUNCH

In July Utopian by Studio Kaprol launched its S/S 2015 men’s and women’s collection at Premium Exhibitions in Berlin, instantly acquiring several multi-brand stores from six European countries as first-time clients. The young, progressive fashion brand has already sold a selection of jeans and fashion styles from its F/W 2014/15 range to Vakkorama’s well-known multi-brand stores in Turkey, along with other outlets in Germany. After successfully positioning itself in Turkey and Europe, the brand’s challenge for the upcoming season is to conquer the US market.

SUGAR STATION

LIGHT, LÉGER, LAID-BACK 

New, innovative womenswear label Sugar Station is not sugar sweet: It offers up a style that is hip, young and laid-back. Founded in 2013 in the south of Germany, the brand was created by a team of designers led by Andrea Berndl and gives life to unconventional, timeless collections. In addition to dresses and tops, its range includes jackets, trench coats and parkas, soft cashmere sweaters and sweatpants in styles that signal a departure from traditional looks and feature elaborate details. A leather line completes the Sugar Station portfolio. The premium line is being distributed globally and made its first appearance at this summer’s Panorama in Berlin.

www.sugarstation.de
LEE

125th ANNIVERSARY

A series of one-off projects and exciting events are taking place to mark Lee’s 125th anniversary. The guest list is led by four designers who will be re-imagining the brand’s most popular fits and finishes for the “125 Years Collection”. Each guest designer has already founded his/her own successful label. The list features Donwan Harrell, creative director of luxury jeans brand Prps, Emma François of womenswear brand Sessun, Swedish denim king Örjan Andersson, and Belgian design trio Sarah and Carol Piron, as well as Gregory Derkenne of Filles à Papa. In stores this October, the unique denim 125 Years Collection underlines both Lee’s genuine heritage and its future-focused outlook.

CULT OF INDIVIDUALITY

FUTURE VINTAGE PROJECT
On October 1st Cult of Individuality will launch its Future Vintage Project, which calls upon denim junkies and curious consumers to participate in a raw denim challenge. The participants will commit to wearing a pair of Cult’s raw denim jeans for seven consecutive months, at least six days a week, while documenting the effects that their individual lifestyles have on the item. Participants will keep track of their progress by posting photos on social media, which can be found by using the #FutureVintage hashtag, as well as on Cult’s own blog “The Uncommon Thread”. The project is due to finish on May 15th, 2015 when participants can finally wash their jeans and reveal the final result. 
www.cultofindividuality.com
LEVI’S 

REAL LIFE ADS

Inspired by the everyday lives of millions of Levi’s wearers worldwide, the denim giant is launching the Live in Levi’s project which will coincide with a new global brand campaign. The project is a digital platform where the growing ranks of Levi’s global community are encouraged to share their experiences of the brand via social networks. The aim is to celebrate the world’s favorite pairs of Levi’s though a global lens that consists of storytelling, social media and e-commerce.

levi.com/LiveinLevis 
MÜHLBAUER

HAT BOOK

Viennese hat maker Mühlbauer is celebrating its 111th anniversary and has launched its own hat book. “111 Darlings – a Hat Book” tells the story of this artisanal, family-run business, which is already into its fourth generation of owners, and its journey from a small, modest workshop in a Viennese suburb to an internationally sought after label delivering contemporary hat designs. The 290-page book is available to buy in both German and English.

www.muehlbauer.at
LIEBESKIND BERLIN

NEW LOOKS

Adding to a portfolio that already features bags, accessories, shoes and ready-to-wear items, Liebeskind Berlin is now launching its own sunglasses collection. Starting in S/S 2015, the brand will offer a selection of 40 different models in a range of spectacular colors. In another first, Liebeskind Berlin will also be sewing its logo into the denim with deliberately coarse stitching for its S/S 2015 bag collection, giving each bag a rough edge. Used-look denim and bronze-colored metals, as well as closings and clasps, give these denim models a certain quirkiness which reflects Berlin’s characteristic laid-back attitude. The three different denim bags feature a relaxed vintage/denim look and come in three different colors (blue, grey and rose).
ERNEST HEMINGWAY
NEW DISTRIBUTOR

RespektWear Apparel Group has announced a partnership agreement with E.H.I. to become the exclusive distributor for the Ernest Hemingway collection. Vince Gonzales, Director of Brand Development for RespektWear, will oversee all sales and marketing for the menswear brand throughout the North American market. Designed and crafted in Italy, the collection offers exquisite Italian menswear and accessories, including the legendary Panama Straw Hat.
