EDITORIAL

NEW: SEASON’S BEST

Find the best new labels quickly without having to travel the globe.

We at WeAr have always nurtured very close, often personal, ties to some of the world’s leading buyers in the field of fashion and footwear. The reason behind this is simple: If you are creating a medium, the only way to ensure its success is to continuously consult with your target group. That is why we telephone, meet and discuss ideas with our partners in the industry. It was during one of these meetings roughly six months ago that someone suggested an intriguing idea: Why not bring together a core selection of some of the latest and most interesting collections discovered by our global team and present them in a new, digital format that we could offer along with the eight language versions of our print magazine? 

The print meets digital concept is as timely as it is necessary. Today’s fashion industry is undoubtedly a global affair, and we were among the first to recognize this growing phenomenon. Nowadays if you truly wish to make your business a success, you have to leave your surroundings and travel – frequently. But there are so many fashion trade fairs taking place, and you need to visit them all if you really want to keep up with the latest developments. And let’s not forget fashion weeks and showrooms: Even the most motivated retail team cannot attend them all. What’s more, buyers often do not have time at fairs to seek out new, creative brands as they also need to socialize with existing suppliers. 

The WeAr Team is part of a global network of partners. We attend the world’s leading trade fairs, visit showrooms and keep an eye on the latest brands. So what could be more logical than bringing together and filtering all of this information, and delivering it to you, dear readers, in digital form together with this magazine? We have christened this new project “Season’s Best” and from now on it will be available together with our March and September issues. On the last two pages of your WeAr magazine you will find a universal code which you can use to access our selection of brands on our online platform: www.wearglobalnetwork.com. To help you see at a glance which brands are right for you, we have chosen a select few, “Hero Items”, listed together with specific product information such as prices and addresses. You can select, save or forward items to your tablet so that you can continue to read more on-the-go, ultimately giving you a tailor-made overview of the industry. 

This pre-selected list offers you access to the information you need quickly. You no longer need to fly around the world in search of that up-and-coming creative business: In future we will do the job for you. Of course, we will never be able to replace face-to-face meetings or select items for you, but we can certainly help. We should point out that our Season’s Best only represents young, creative labels and not large, established brands. For us, Season’s Best is a means to promoting talent, and a service we provide to our readers. We still showcase large brands, and as always these can be found in the lookbook featured in our print magazine or on our DVD. Our magazine is called “We are WeAr” because we make it for you, dear readers. We see ourselves and our readership as one big family, which is why I would be delighted to receive any suggestions or comments you may have. All of us here in the WeAr team need your input so that we can continue to work together to make “your favorite fashion & footwear magazine”. 

I hope you enjoy reading this issue. 

Best wishes,

Klaus Vogel

Publisher & Editor-in-Chief

