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ITALIAN DENIM MAKERS

DENIM PROMOTION
Beatrice Campani

To celebrate Italian denim makers – among them textile mills, clothing and accessory manufacturers, embroidery shops and laundries – trade shows Pitti Immagine and Milano Unica have launched the “Denim Italiano – Italian Denim Makers” project. Presented at Pitti Uomo and Pitti Filati, this special cooperation is dedicated to the Italian denim production chain and the new opportunities it can offer the high-end global market. “For Pitti Immagine, Denim Italiano represents an important synergy with Milano Unica,” states Raffaello Napoleone, CEO of Pitti Immagine. “It is both a promotional event and an exhibition aimed at presenting the excellence of the Italian denim industry”. From experts in dyeing to high-tech companies, each of the 30 selected participants is special. Representing the old guard are, amongst others, Albiate 1830, which has a global reputation for making sporty, jacquard and denim shirt fabrics, and Berto Industria Tessile, a company founded in 1887 in the Padua district. Other companies include former work-clothes manufacturer Candiani Denim, the laboratory/workshop Bonotto, as well as Cucirini Rama and Gruppo Tessile Molisano. Dyeing and washing experts Elleti and Martelli Lavanderie Tessili, high quality clothing producers Dienpi, BMC, Ethica, Fais Jeans, Inwool Jersey, Itac Lab, Italdenim, J-VAL, Lan Europa, Redmark, Remmert, Spring ’85, Stamperia Toscana and TBM, as well as Blue Line Project, are also in attendance. New technologies are offered by Industria Tessile del Vomano, Wash Italia, Leomaster; the latter focuses entirely on new processes to reinterpret traditionally classic fabrics. Ribbontex is characterized by uninterrupted research and experimentation, and also specializes in rigid and elastic ribbons, jacquards, ropes, woven labels, printed and embroidered ribbons for accessories, clothing and shoes. ZIP GDF also adds another strength: eco-compatible raw materials and processes. 

PITTI FILATI

YARN TRENDS

Conceptual and naturalistic expressions are the inspiration behind innovative yarns that appeal to modernity. For F/W 2015/16, the Pitti Filati trade show presented yarns that were elegant as well as technical, exhibiting both calm and frenzy. They embrace the freedom to experiment and bend the rules, exploring new uses for “old” materials as well as creating new interactions between texture and palette. It is all about mixed inspirations that combine nature and technology. Inspired by the richness of plant and mineral worlds, the look is fanciful with soft, impalpable and natural yarns. Knits are like magical skins; wool exudes new volumes and smooth surfaces. Mohair and alpaca are completely reinterpreted using velvety, downy effects. The world of naturals discovers a second life through sophisticated viscose. They evoke delicious mousses, macaroons and fine pastries, giving way to yarns that are lighter and fluffier than ever. The strong desire for “handmade” is the driving force behind these new collections of hand-knitted yarns. 

ISKO

CELEBRATING TALENTS

Isko I-Skool has announced the winners of the first Denim Design Award edition at the Premium trade show. Together with jury members, Marco Lucietti, Global Marketing Director Sanko/Isko Division, presented the winners to the audience during a ceremony. Over 200 students from European Fashion schools participated. 20 students were selected for the last round in which jury members and Isko partners, such as Denim by Premiere Vision, Moleskine, Swarovski and Barbara Grotto of Gas Jeans, chose the winning styles. Isko I-Skool is an out-of-the-box project involving some of the most important design schools in Europe. This initiative is aimed at stimulating creative expression while learning how to industrialize ideas. It also offers true expertise and interesting workshops on everything related to denim fabric. Awards were handed out for various style categories, such as future, authentic, fashion, recycling and best wash. Winning students are offered internships at some of I-Skool’s partner companies and were invited to take part in a fashion show during an Isko event in July in Trieste. Isko hopes to repeat this project next year. 
www.denimfriends.com  
LYCRA

NEW BRAND STRATEGY
Invista, owner of the Lycra fiber brand, is launching a new marketing strategy for its fiber which will involve a committed brand positioning and brand architecture as well as the slogan “Moves You”. Repositioning the brand in this way will bring the three core advantages that consumers associate with Lycra to the fore: freedom, comfort and movement. Four supporting, consumer-orientated Lycra brands – Beauty, Sport, Xtra Life and Energize – clearly communicate the fiber’s additional benefits.
www.lycramoves.com
US DENIM MILLS

SUPER DUPER STRETCH

For F/W 2015/2016 US Denim Mills has added some enhanced features to its seasonal collection. Through research, the company has been able to incorporate two-way bi-stretch into a number of articles. US Denim has also managed to achieve 50%, 70% and 100% Super Duper Stretch. Recycled denim models have undergone an upgrade, and another “stretch” version has been added to the line. An additional value added product has been created whereby dyed cotton weft is used to recreate the effects of mélange yarn. A wide range of blues, along with black and greys, are also being introduced.

