
BRANDS

MENSWEAR LABELS TO WATCH 
AU JOUR LE JOUR GARÇON
The Italian fashion brand Au Jour Le Jour Garçon held its first men's runway show during June’s Pitti Uomo trade show in Florence. The Spring/Summer 2015 range offers styles with funky schoolboy motifs, such as yellow school buses, pencils, glue sticks and animals, presenting a collection that is both boyish and at the same time childlike. In fact, all the prints hark back to primary school years, with pajamas and other typical clothes adults once wore as children. With its eccentric and funny visual aesthetic, this collection takes menswear in a new direction. The idea was the brainchild of design duo Mirko Fontana and Diego Marquez who founded the men's and womenswear label Au Jour Le Jour. Since last year the brand has become a favorite among celebrities such as musician Solange Knowles. Top stores such as Luisaviaroma and Harvey Nichols have already placed orders. 

www.aujourlejour.it
EDMUND OOI

Edmund Ooi is a menswear designer born in Malaysia and based in Brussels. After obtaining a degree in fashion design in Malaysia, his first collection, which he created at the age of 19, received numerous prizes at the Malaysia International Fashion Awards. Ooi studied at Antwerp’s Royal Academy of Fine Art. His talent was first discovered by Nicola Formichetti, who also sold Ooi’s clothing at his N.Y. pop-up store. Ooi was also blessed with the opportunity to work at fashion house Mugler. In the summer of 2013 Ooi launched his own brand, and with his second collection in S/S 2015, he boldly challenges traditional men’s suits and white shirts by giving them a fresh, new allure. With geometrical cuts and graphical Jacquards, created through a collaboration with Malhia Kent, Ooi’s deconstructed and re-constructed suits emphasize a slim silhouette. His shirts, finished with thermofilm processing, create a certain crispness and ease of movement. 
www.edmundooi.com

AsgEr Juel Larsen

Modernistic men’s sportswear that oozes subculture mixed with exquisite tailoring, extensive digital prints, plenty of black as well as leather and androgynous styles for women: This young Dane is clearly on a mission to haul streetwear out of its comfort zone. The best in his class at the London College of Fashion, Asger Juel Larsen was awarded a BA in menswear back in 2009. After he completed his Master’s degree he launched his first show as part of the Vauxhall Fashion Scout in London. Since S/S 2014 Larsen has been showing at Copenhagen Fashion Week. He launched his A.J.L Madhouse unisex diffusion line which comprises non-season based shirts and trousers featuring underground-style prints. Larsen’s designs are already on sale in numerous retail outlets worldwide. His greatest success to date, however, came this July: For his “commercial understanding of the application of Merino wool”, he was awarded the 2014/15 Woolmark European Regional Prize in the menswear category.

asgerjuellarsen.com


