RETAIL REPORT

TSVETNOY CENTRAL MARKET

The Tsvetnoy Central Market department store in Moscow breathes new life into a site that once housed one of the city’s major markets.

Maria Konovalova

When the store was opened four years ago, it became the only space in Russia where high-street and new generation brands could be bought together, among them Wood Wood, Maje and The Kooples, as well as Ann Demeulemeester, Cedric Charlier and Walk of Shame. “At TCM customers of any age can can purchase trendy items as each client is a member of a privileged fashion club,” says Tsvetnoy’s fashion director Alexander Bichin. Since September some new brands, such as A.F. Vandevorst, Eleven Paris and Yoshio Kubo, have been added to the exclusive portfolio.

Today, Tsvetnoy’s seven floors are also a place where contemporary artists can work side-by-side with new talents. Art exhibitions, such as “Labour and Consumption” or Vivienne Westwood’s footwear display, create a unique atmosphere. The market’s most successful cultural and educational event to date was Sretenka Design Week, which featured lectures programs and designer installations. 

Besides fashionable clothes and accessories, the department store offers a comprehensive area for cosmetics and selected perfumes, as well as a bookstore. In March, dedicated interior design store Tsvetnoy Home was launched. Another Moscow first is the modern farmers' market on Tsvetnoy’s 5th floor which sells a remarkable, unprecedented range of ecological products. TCM’s upper floors include a bar and restaurants, a spectacular terrace area and panoramic views of the city’s historic streets. With superb customer service to boot, shoppers will surely be inspired to come back again and again.

www.tsvetnoy.com

