TRADE SHOW NEWS

TRANOI

PLAN FOR NEW YORK

Tranoï is expanding to New York in February 2015. The first American edition of the Parisian trade show will focus on 80 to 100 women’s wear exhibitors from Europe, Asia and America. In terms of location, the organizer plans to book the Terminal Stores, located on 11th Avenue between 27th and 28th Street in Chelsea.

BREAD & BUTTER

RETURN TO BARCELONA

The Bread & Butter trade show returns to Barcelona from 8th – 10th January 2015 on the grounds of the remarkable Fira De Barcelona. For its summer edition, B&B will, however, return to the former Berlin-Tempelhof airport. 2015 will also mark the first venture of B&B Seoul, South Korea, which will take place from 3rd – 5th September 2015. "We chose the three most important cities in the world for youth culture, as well as street and urban wear. One city is still missing to complete the 'Grand Slam'," says founder Karl-Heinz Müller, who hinted that the American continent may become home to a fourth B&B show.

CHIC

+

EUROSHOP

China is continuing to see a steadily growing number of shopping malls, and more and more multibrand stores. Attractive solutions at the POS and a range of ideas to inspire customers underline the importance of experience-orientated shopping. With this in mind, two specialist trade fairs, EuroShop and Chic, have combined forces to provide solutions and trends for new store designs. From 2015, EuroShop, which takes place every three years at the Düsseldorf exhibition center, will organize an event called C-Star in Shanghai. In the run-up to the launch, EuroShop will present the new C-Star trade fair in an inspirational lounge setting at the Chic in Shanghai between 18–20 March. 

LIBERTY

GAINING GROUND

The summer edition of Liberty Las Vegas was once again a huge success. Despite – or maybe because of – the relatively small exhibition space in comparison to huge shows like Magic, both international buyers and exhibitors enjoyed the event. A new area within the show, Quest, which showcased a collection of European and American brands known for setting the industry standard and providing a wardrobe for the modern man, was notably popular. Among the Quest newcomers was the well-known M5 showroom (Aspesi, Duvetica, Herno, Mauro Grifoni, Save Khaki, Stone Island, etc.). Founder of Liberty Sam Ben-Avraham sees Quest as another milestone in Liberty’s journey, and states that Quest provided buyers with the best of the best in the market category. The concept of providing selected, relevant brands in a clear, well arranged environment saves time and ultimately facilitates business exchange. 
CPM

BIG IN MOSCOW

CPM – Collection Première Moscow, the industry’s largest eastern European networking event, remains an important marketplace for renowned brands. In early September knowledgeable trade visitors from the industry with an eye to placing orders flocked to the stands in the CPM Kids, CPM Body&Beach, Premium, Styles and Fashion & Denim+, packing the catwalk area for its 40 sell-out fashion shows. Thanks to the trade fair’s optimized halls, many of the 1,400 brands (from 33 different countries) exhibiting collections for the S/S 2015 season left with full order books in spite of the unfavorable euros-ruble exchange rate and the challenging economic climate.

