MARKET UPDATE  

BUSINESS TALK

DAVID DAVID
PATTERNS ALL OVER

Surface pattern designer David Saunders has launched a new S/S 2015 collection of interior and fashion products for his brand David David. His bold, colorful, and geometric signature style is applied on various surfaces including umbrellas, phone cases, chairs, wallpaper, pillows, mugs, and a versatile fashion collection for men and women. David David has achieved worldwide popularity and his creations are worn by celebrities like Santigold, Susie Bubble, and Zebra Katz. For last year’s London Design Festival, he completely re-tiled the entrance walls at the prestigious V&A museum. 
www.daviddavid.co.uk/


LAOKOON
TEXTILE ART

Laokoon Design is an open platform for interior designers and fashion designers. The unconventional art fabric Laokoon is made up of assorted textiles and threads in a range of colors and structures; the fabric is a manifestation of technology, materials science, and natural organic forms. Its open structure is based on traditional sewing and weaving techniques and can contain both natural materials like leather and fiberboard as well high-quality plastics. These combined elements offer extraordinary flexibility and stress tolerance and the ability to morph into organic shapes. Laokoon can be used for an extensive range of products and interior appliances, for example the innovative Enso Lamp design.  
www.laokoon-co.com/


F-ABRIC
BY FREITAG

The well-known bag label Freitag has developed a highly sustainable and biodegradable material named F-abric. This fabric is made from hemp, flax, and modal, all of which are grown in Europe and do not require excessive amounts of water to grow. As few chemicals as possible are used in the cultivation and development of the fabric, meaning that it meets the Product Class I requirements of the Oeko-Tex Standard. Pollution from transportation is also minimal as all production takes place within 2,500 km of the main factory in Zurich. F-abric is 100% naturally biodegradable, making the ecological cycle complete. 
www.freitag.ch/fabric


LEVI’S VINTAGE CLOTHING
NEW ONLINE SHOP

Levi’s has launched a new online shop, Levi’s Vintage Clothing. The exclusive collection is only sold online and draws inspiration from the Levi’s heritage archive, dating back to 1873, and the spirit of American workwear. Over 40,000 historically significant 501 Jeans from the past 122 years are being remade, with the weaving, dyeing, and detailing done exactly according to the specifications of that period in history, so the garments turn out exactly as they would have looked when they were first introduced. Even the labeling and packaging is recreated to adhere to the archival references.
http://levisvintageclothing.com
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ROBIN’S JEAN
EXPANSION

The LA-based denim company Robin’s Jean is planning a further expansion of its retail locations. It is set to open four new stores in North America, resulting in a total of ten retail locations worldwide. The sixth store will open during the famous Sundance Film Festival in Utah’s Park City on Main Street. Additionally, owner Robin Chretien also confirmed that he is expanding to new foreign territories and that he is creating a dedicated line for all international markets.


THE REAL McCOY’S
STORE OPENING LONDON

The Real McCoy’s has opened its first store in London. Over the past 25 years, this Japanese brand has used its excellent craftsmanship and ideas to revive masterpieces from the good old days. It is uncompromising about everything from materials and textures to the finer details of military wear, motorcycle wear, and Americana. This has led to many famous fans both at home and abroad. The London shop, which will offer the military line Real McCoy, the work line Joe McCoy, and the motorcycle line Buco, is recommended for anyone in search of the real deal. 15 Henrietta Street, London.
www.realmccoys.co.jp


WP WORK IN PROGRESS
FLAGSHIP STORE IN NY

WP Lavori in Corso has opened its first North American flagship store, in Soho, New York. It houses Woolrich John Rich & Bros. collections for men and women and the US-made Woolrich Woolen Mills. The shop is designed as a journey through the brand’s 184-year history, with antiques, woodwork tools, fabric, and archival samples. This opening will be followed by other new stores in Hamburg, Sylt, Prague, and Tokyo. By 2020, the global Woolrich sales network will comprise 50 retail units in capital cities and major ski resorts in Asia, Europe, and North America.


REPLAY
LAUNCH HYPERFLEX

Replay is changing the rules of denim with Hyperflex, an incredible denim stretch: 100% elasticity, excellent recovery, and superior comfort. Lycra has a central layer of polyester and an outer cotton layer; the two upper fibers protect the Lycra, so that the stretch properties are not compromised by washing. For her, there is a five-pocket super-skinny tight jean with biker details and a straight leg. Men can choose between a five-pocket skinny low-rise jean and a regular waist jean with a slightly slim fit.


IFWECANNOTBETOGETHER
ENTERS LENEWBLACK

The new brand IFWECANNOTBETOGETHER, created by Claudia Fratini and Giuseppe Inno, marks its first success by joining the showroom LeNewBlack, an online wholesale platform to which more than two hundred selected high-end brands have access. The network can reach 3,700 buyers from all over the world who can pre-order from the website anytime, anywhere.
www.lenewblack.com 


PRINCE TEES
LAUNCH COLLECTION

Women’s Fashion Week in Milan saw the debut of the first Prince Tees collection, designed by Enzo Fusco with Prince Emanuele Filiberto di Savoia. It is a capsule collection of eight t-shirts in cotton and cashmere, a combination of precious natural fibers, soft to the touch and comfortable to wear, perfect under a blazer or woolen sweater. Great care is taken with these t-shirt, each of which is embellished with unique graphics and made entirely in Italy. The brand was born from a collaboration between Prince Emanuele Filiberto, who has always loved fashion, and Enzo Fusco, the father of major brands such as Blauer, C.P. Company, and BPD Be Proud of This Dress.
www.princetees.com


C.P. COMPANY
ICONIC GOGGLE JACKET

The Goggle Jacket has come a long way since it was first designed in 1988. Over the years, C.P. Company has partnered with other companies and leading artists from the design world and the Goggle Jacket has always played the leading role. In 2011, on the occasion of the eightieth anniversary of the reversible Jaeger LeCoultre watch, the Reversible Goggle Jacket was created. In 2012, the creative brand came up with a more high-tech version, the Visor Goggle Jacket. More recently, C.P. Company sponsored La Festa Mille Miglia 2014, a four-day road race that started on October 17 at Meiji-Jingu, Japan, with more than one hundred drivers participating. The now iconic Goggle Jacket was in fact born in 1988 to commemorate the sponsorship of the event.


AMERICAN RAG
STORE OPENINGS IN CHINA 

American Rag Cie, the renowned US retailer, has signed a deal with a group of Hong Kong- and Shanghai-based fashion retail specialists to open forty stores in Greater China within the next three years. The first store is set to open in Shanghai during the first half of this year and will offer the full multi-label retail experience for which American Rag is famous. American Rag founder Mark Werts would like to stock Chinese designers’ pieces in the company’s international stores in the future and would like to bring American Rag’s skills to China.
www.amrag.com 

                                                                                                                                                                                                                                       
DIADORA
EXODUS FOR S/S 2015 

For S/S 2015 Diadora is launching Exodus, the new running mold straight from the nineties. Streamlined and contemporary looking, thanks to the thin sole, it is available in a great variety of colors and an array of all-over prints. Polka dots and houndstooth are juxtaposed with bright pops of color for the suede inserts.


BAO BAO ISSEY MIYAKE
SHAPES MADE BY CHANCE

The famous Japanese designer’s accessories line focuses on the concept of novel, light, soft shapes that come about by chance and change depending on how they are used. This is not just a design project. Using an exclusive new technology, individual triangular shapes are coordinated and put together to create special, unexpected, and flexible effects. The most recent winter collection was accompanied by the new video “BAO BAO PARADE,” which depicts the BAO BAO world with a selection of pieces that come to life and dance on the stage like dancers.
www.baobaoisseymiyake.com 

RUCO LINE
NEW FLAGSHIP STORE IN ROME

The Italian sneaker label has opened its new flagship store in the elegant shopping street Via del Babuino in Rome. This store project was realized by Jean Nouvel, who also put his name to the label’s last two Pure collections and the Vrac multibag. The simplicity and linearity of the architect’s creative philosophy is reflected in the store concept. Special structures are unveiled and combined with steel and plaster to create the right backdrop for the shoes. In the completely white room, the sneakers are displayed inside frames and provide a clear focal point, making the store feel like an art gallery.
www.rucoline.com


WALI MOHAMMED BARRECH
FINE DESIGN

Wali Mohammed Barrech is a fashion designer born and raised in Karachi, Pakistan, with a Croatian mother and Afghan father. He went to a German school and then was sent to be educated in Cologne. He graduated from the Royal Academy of Fine Arts in Antwerp in 2012 and showed his first collection a year later. He’s called “the multi-ethnic designer” and says of himself that he doesn’t belong anywhere. He found his place in Copenhagen some time ago, though. The materials Barrech uses in his collections are denim (sourced locally), recycled plastic, nylons, and EVA foams. Besides designing, Barrech is also a teacher at two Danish design schools. www.walomohammedbarrech.com
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MAKIOLY
KOREAN FASHION

Created in 2014 by 27-year-old business school graduates Assémat-Tessandier and Alexandra Dadian, this young brand’s intention is to promote the work of a new wave of Korean designers by adapting their designs for the European market. Makioly’s production takes place exclusively in Asia – the designers are Korean and the items are also made in South Korea. The four young stylists are from different worlds and they are already working as art directors for other brands. Their styles oscillate between relaxed and casually trendy, but their creations are subject to inspection and alterations by the founders of Makioly. The brand is already a fully fledged business in France, with points of sale in four concept stores and, of course, an e-shop. 


THE CYCLIST BAGS
URBAN CHIC

Penelope, Maddalena and Claude: these are the names that Julie Thissen, a Franco-Dutch product designer with a passion for cycling, gave to her Cyclist bags. All three are specifically designed for urban cyclists. They combine practicality, elegance, and safety. Their trademark is ribbons of retro-reflective material, woven into the leather surface of bags, which not only create a unique visual effect; they also light up at night, making the cyclists more visible to traffic.  
www.thecyclistbags.com


DIFFERENT FASHION SYLT
20TH ANNIVERSARY

The Different Fashion Group is celebrating its 20th anniversary. Run by trend-setting German  retail guru Manuel Rivera and based on the island of Sylt, the group comprises eponymous Different Fashion stores as well as mono-label stores. Manuela Rivera has been operating shops on Sylt since 1995, providing the island’s fashion-hungry residents and visitors with the finest collections. Over the years, his range has included Dsquared2, Dolce & Gabbana, La Martina, Philipp Plein, and Kieselstein-Cord to name but a few. To mark this anniversary, twelve current brands are collaborating with Different Fashion to create stand-alone, limited styles. Belstaff, for example, is designing the „Gangster jacket“, Giorgio Brato a leather jacket and a blouson, Fausto Colato a leather-patch belt, Camouflage Couture a cashmere sweater, and Juvia a three-piece lounge-wear combination. The celebrations at Different Fashion begin on 8 April 2015. At the same time, the DF group is launching its online pop-up store, exclusively offering these limited styles.
www.different-fashion.com


MUSTANG
REALXJEANS

Mustang Jeans is launching a new material for jeans, RealXJeans. This unusually soft jersey provides ultimate wearer comfort and still makes for an authentic denim look with an ideal fit. In recent years, the amount of stretch in all Mustang pants has been increased from 20 to 75% and as such, pants in super-stretch fabrics are already established on the market. The less visible the stretch is to the consumer, the stronger the jeans perform in terms of sales, explains the CPO of the Mustang Group, Hans-Bernd Cartsburg. RealXJeans have been available since mid-December 2014 in a men’s and a women’s style and in two different washes.
www.mustang.de 


GAS
STORE IN MUMBAI

Gas has opened a flagship store in one of the brand’s most strategic markets: India. Located in the High Street Phoenix, a shopping mall that offers the capital’s public the best in fashion and international entertainment, the new store reflects the brand’s spirit. It extends over a single floor with menswear, womenswear, and accessories. Positioned centrally at the back of the store is the imposing Denim Wall, the space that focuses on the brand’s core business. 


ARCHROMA
TRACEABLE DYES

Archroma, a Swiss chemical company, has developed a range of dyes created from agricultural waste such as almond shells or rosemary leaves. These earth-color biosynthetic dyes give cotton and cellulose-based fabrics warm natural colors and have the certification product Class I from Oeko-Tex. But one aspect is even more surprising: for each item dyed, a chip with the entire production chain history is incorporated into its hangtag. Archroma provides brands with the hangtags incorporating Near Field Communications (NFC) technology. By using their phone’s NFC on the hangtag, customers will be able to access the information and to choose the garment option with the least environmental impact that is also the safest for their health.
www.earthcolors.archroma.com


EMANA
FIBER INNOVATION

Produced by the Solvay Group, Emana is a polyamide-based yarn that transforms human body heat into skin-care benefits. Bioactive minerals embedded in the yarn absorb body heat and send infrared rays to the skin, stimulating blood microcirculation. This special procedure improves skin elasticity, reduces the appearance of cellulite, and adds to comfort and well-being. Emana is a patented, scientifically-proven technology and Oeko-Text Class 1 certified, which ensures that the product poses no risk to human health.
www.emanafiber.com 

DL1961 
FIRST DIGITAL SHOWROOM

The first installment of DL1961 Premium Denim’s Digital Showroom took place last November in NYC. It featured custom RFID Tags, 360-degree imagery and smart denim filters. “Denim doctors” were also on hand to advise customers. Customers were able to use this technology to find the perfect fit for their body type, lifestyle, and preferences. The combination of technology and focus on customer experience resulted in very positive customer feedback.
www.dl1961.com


JACOB COHEN
BE-SPOKE DENIM LAUNCH
 
Jacob Cohen is launching the denim Be-spoke tribute to Nicola Bardelle, offering customers the chance to choose the details, color, and materials of their jeans. It’s also possible to have your denim personalized with your name, a date, a place, or a personal thought. The new features also include the packaging that will be produced specifically for Be-Spoke. Everything in this small collection is dedicated to fans of uniqueness – in fact, each piece could be considered a collector’s item. 


BLACK RABBIT
NEW MENSWEAR CONCEPT

Black Rabbit is a brand new menswear label created by designer Leo Velimir Brancovich, who gained extensive experience working for international brands including Diesel and G-Star. The high-quality collection, Series III, is based on old military garments from eastern European regions. Black Rabbit is not constrained by seasons but will be followed up by installments (called “tranches”), each of which will be dedicated to a specific time frame in the Series III history. At the moment Tranche I consists of twelve items and is exclusively sold online via www.blackrabbit.jp


NASTRIFICIO VICTOR
STRONG IN FITNESS WEAR
 
Nastrificio Victor is one of the leading suppliers of woven tapes, cords, braids, colored ribbons, trims, and pipings. The company also offers elastic and comfort tapes for sophisticated fitnesswear, a mega trend arriving from the USA. “Athleisure” is the keyword here and Nastrificio Victor serves this trend with a full range of high-level products. A small detail can make the difference. The company is combining tradition, innovation, and technology and providing many different tapes to satisfy the requests of an array of clients from sports and jeanswear specialists to ready-to-wear, designers, and accessory brands. Scouting for new trends is owner and manager Regina Bertipaglia’s favorite part of the job: she visits markets all over the world and buys meters of trimmings from remote haberdashers to create new weaves, color mixes, and patterns. 
www.victor.it


VOILE BLANCHE
URBAN SOPHISTICATION

Sneakers at their finest: the style of the Italian shoe label Voile Blanche is clean, meticulous, and simply chic – it is evident that these shoes have been created with a true love of craftsmanship. Only the best materials are used for production and the lining is made from natural leather for the benefit of the feet. Voile Blanche sneakers are perfect for those who want to break with convention and wear their own personal urban fashion sneakers. More recently, Voile Blanche has been represented by the agency Wolfgang Dünkelberg in Austria, Switzerland, and Germany and is already stocked in Breuninger in Stuttgart, Donna in Dusseldorf, and Dominici in Vienna and Graz.


KING BABY
GOES CHINA

LA-based jewelry label King Baby has expanded into China. The brand, which is popular with celebrities, bikers, and rock ‘n’ roll fans from around the world, has opened up its first store in Beijing’s Xidan Joy City. This is one of the best malls in the Chinese capital. Ever since the opening on 27 November, results have been very encouraging. Chinese consumers seem to be in love with the brand and have encouraged the management to open up further stores in Beijing and Shanghai in 2015. Besides jewelry and some selected garments, the store also showcased customized Harley Davidson motorcycles. That does not only serve as an eye-catcher, but also adds to the credibility and coolness of the brand. The initial success of King Baby is interesting to watch. It proves that Chinese consumers are ready to buy a special product, if it is well presented. Creativity counts all around the world.


MATCHLESS
MOTORCYCLE 

The clothing line Matchless London, managed by Michele Malenotti, presented the Model X Reloaded motorbike at the last EICMA motorbike show in Milan. Matchless, originally from the motorbike industry, was one of England’s biggest motorbike manufacturers at the beginning of the 20th century and celebrated its 115th anniversary at the Milan trade show with this new edition of its legendary Model X from 80 years ago. The motorbike reloaded is designed by Franco Malenotti and the Matchless design team. 
  

PETRÛS
NEW LINE

Petrûs is a new German premium jacket label for women and men, created in an atelier in Hamburg. The high-quality, detailed collection combines modern cuts with unusual materials and functionalities: perfect fashion for active people. The jackets are made from exclusive, long-life wool and cotton blend fabrics; all tops are also water repellent, windproof, and breathable. The removable hoods are edged with luxurious faux fur – so convincing that it appears real – making these jackets an attractive option for animal lovers. Petrûs is making its Fashion Week debut at Panorama in Berlin.
www.petrus-fashion.com

STRELLSON
TRAVELER COLLECTION

Strellson, the fashion and lifestyle label from Switzerland, is expanding its Traveler Collection, which is all about business travel. The eight-piece collection with a crease-resistant suit, techno-poplin sports jacket, pants, reversible jacket and shirt are specifically designed for short or long trips, thanks to their functional details and high comfort level. Accessories such as silk ties and belts complete the collection. Available from March 2015 in retail stores worldwide, in Strellson stores, and online.
www.strellson.com


TOMMY HILFIGER DENIM
PEOPLE’S PLACE ORIGINALS

Hilfiger Denim is launching a new collection called People’s Place Originals, which offers mens- and womenswear alongside denim. The name is an homage to People’s Place, the first store that Tommy Hilfiger opened as a teenager with two friends, in his hometown of Elmira, NY. The collection has a focus on rock ‘n’ roll classics like concert shirts, frayed denim vests for women and men and a leather jacket and three denim shorts in a used look for women. The designs reflect the style of the New York music scene of the seventies – from album covers to tour posters. People’s Place Originals will be available from 2 February 2015 in Hilfiger Denim sales points in Europe, North America, Asia, and South America. www.tommy.com


PEPE JEANS
GYMDIGO

Pepe Jeans London is launching Gymdigo Jeans: denim with a new kind of fabric technology. As comfortable as knitted jersey, Gymdigo uses the latest in weaving technology to emulate stretch. It feels like cotton, but it is as durable as denim – the ultimate in jeanswear, combining the relaxed and leisurely attributes of jogging pants in the guise of the urban denim staple. Pepe Jeans is developing different styles in Gymdigo and prices will range from 80 – 120 EUR.



