E-COMMERCE

SHOPPING EVOLUTION
The shopping environment has changed greatly, and the arena of e-commerce is offering increased convenience.
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This is accomplished by promoting further time-saving and cost reduction measures through the utilization of big data to suggest sizes and products to consumers with even greater accuracy. If retailers are able to skillfully incorporate digital support mechanisms, they can achieve a deeper level of engagement with customers. A good example of this is True Fit: Users input their current wardrobe sizes and the system tells them their perfect size in the products they are looking to buy, even if they are different brands. True Fit has collaborated with over 1,000 brands and retailers throughout the world, and its structure is made possible by managing a vast quantity of size- and fit-related data. This system has been adopted by many online shops, like Nordstrom and 7 For all Mankind. House of Fraser was also able to boost its online sales thanks to True Fit.

The virtual dressing room is also evolving. Swivel, developed by FaceCake, allows users to try on not just clothing, but also accessories and makeup – all on a single screen. At shopping malls like The Dubai Mall users are even able to try on items selected from multiple stores. This Swivel installation saw an average of 21 product try-ons per user. Tokyo’s Urban Research has developed its own digital trial fit system called Wearable Clothing, which has so far only undergone trial runs. The system’s camera accurately reads a user’s body type, and projects a natural-look image of the item onto the user through a large-scale liquid crystal display screen. Toshiba Solutions paired up with hair salon Kakimoto Arms to test customer trends when trying on clothing virtually in hair salons.
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