Fashion Trend

From Running Gear to Runway
Southern California breeds a growing trend of sophisticated sportswear as LA-based brands master the art of active apparel with luxury appeal.
Nia Groce

Just as the fitness trend, spawned by the “go-green” healthy lifestyle movement, continues to expand, consumers increasingly call for stylish sportswear. Fast-paced, new-aged lifestyles require fitness wear that can transcend the gym to the grocery store. An LA-based designer niche is honing in on this trend by providing a luxury and active aesthetic that addresses the modern regime.

Sophisticated sportswear must prove to be equal parts trendy, comfortable, and quality. Ultracor, launched by Michael Ball who also founded Rock & Republic, is a performance-driven fashion line that utilizes technical fabrics and patented engineering to provide just that fashion and shapewear balance. Ball explains, “Our leggings get you fitter faster, lift your butt, flatten your belly, and engage your core by simply putting them on,” which reflects the lifestyle of Ultracor’s key customer, the “modern, successful, sexy, and confident” woman.

Koral Activewear and Splits 59, both LA based, also stake a claim in this trend. Koral Activewear, founded by Peter Koral, co-founder of 7 for All Mankind, incorporates high-tech, fabric-enhancing materials while Splits 59, popular among the likes of Taylor Swift and Miranda Kerr, rivals the runways through art-inspired leggings and sumptuous fabrics such as python. 

Leading denim manufacturers play their part by offering innovative fabric technologies geared towards the market’s high-end. Isko’s S/S 16 collection offers four new concepts with features such as “game-changing” stretch, definition, and color fastness. And fabric supplier Tavex is creating a new fitness-denim line.

The promise of performance gear for a fit, fashionable customer infiltrates the market just as consumers take control over their lifestyles in a more active, seamless way. This leading pack of brands fuels this trend and lends consumers confidence in their bodies as well as their clothes.

