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Partnerships of many kinds appear everywhere in fashion, sometimes they are surprising, often they are very fulfilling. They are the result of the modern tendency to share networks in order to create a stronger synergy in terms of marketing and branding by diversifying the clientele of the brands involved. Smaller and larger brands’ designers have been drawing inspiration from the streets, from underground culture, or even from sports for a while now. The S/S 2015 season will continue in this vein.

Sportswear will make a major comeback to the forefront of the fashion scene this summer and will find its way into every man’s wardrobe. Classy and ultra-comfortable pants inspired by sweatpants will saunter through the streets, very different from the regular sweatpants seen in city parks and sports clubs. They will metamorphose until they become unidentifiable, fancy enough to seduce the most demanding fashionistas. Smooth fabrics and some large cuts give a casual, hip, and chic feel. The edgiest designers will be Christophe Lemaire, with his magnificent collection, and Guillaume Henry at Carven, who recently became Artistic Director of Nina Ricci.
Balmain is also a strong representative of this wave. The menswear collection includes motorbike jackets and Formula 1 jumpsuits from the seventies, re-imagined to become a highlight for summer 2015. Olivier Rousteing draws his inspiration from hip-hop culture and high-performance sports to create items with a graphic and keen design element.

This season will be characterized by boxing-inspired shorts. At last, shorts will no longer be micro and tightened; they will be over sized and ready to fight in the urban boxing ring. The Belgian designer Dries Van Noten has designed some very cool and comfortable shorts with this in mind.
To conclude this quick roundup of the new sportswear trend, let’s mention French-born, Japan-based designer Julien David, who launched his brand in 2008 and has opened his first shop in Shibuya, Tokyo. He has partnered with Quiksilver for a summer collection that will reinterpret the style and logo of the surf brand, by giving it his own particular touch. His highlights include a tuxedo-look surf-jumpsuit, swimwear, and a few t-shirts.

