Power Brands on the Move
La Martina turns 30
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2015 is set to be an important and eventful year for the iconic Argentinean polo outfitter La Martina as the company prepares for its thirtieth anniversary. In January, a large celebration will be held in Florence to mark the end of the Maserati Centennial Polo Tour and an exclusive capsule collection will be presented at Pitti Immagine Uomo, as part of a co-branding initiative with Maserati. In the meantime, the new London flagship store will be opening in St. James, near Buckingham Palace. The shop’s range will consist primarily of high-quality menswear and accessories, ranging from sportswear and outerwear to footwear and leather goods, with one corner dedicated to technical polo apparel. Womenswear will make up 10% of the range. The store concept mirrors the La Martina philosophy, combining British atmosphere with the authentic furniture that would typically be found in an Argentinean polo club. Many people do not know that the label made its European debut in St. Moritz in the late eighties. The Snow Polo World Cup in St. Moritz offers La Martina the opportunity to return to this Alpine town. The competition is taking place between 30 January and 1 February 2015 and La Martina is creating limited edition pieces to mark the occasion. The jacket and polo shirt are inspired by the competition’s official outfit, while the red is an allusion to the Swiss flag and to the famous little Bernina train.
