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The advent of online shopping and 24/7 accessibility has led to an increased demand for customization and individual support. Consumers have high expectations regarding personal service. For retailers, it is important to stay ahead of the curve and incorporate new shopping tools with this trend in mind. 

Online stores like Outfittery, which already has branches in many countries throughout Europe, and Berlin-based Modomoto, tailor their services perfectly to these requirements, offering a complimentary on- and offline personalized shopping experience. New customers start online by answering questions about their taste, size, and brand preferences. After that, a stylist calls for a personal chat in order to gain a deeper understanding of the client’s needs. The stylist uses this input to put together bespoke outfits, which are then sent to the client in a personalized box. If items are not to the client’s liking, they can easily be returned or exchanged free of charge. Modomoto also offers a loyalty program: as a reward for referring a friend, clients receive a 20 Euro discount on their next purchase.
Brick-and-mortar stores are also adapting to this trend, offering similar on- and offline services. London’s Harrods and the Netherlands’ De Bijenkorf are breaking new ground with their bespoke wedding services. Engaged couples can register and compile their personal wish lists from anything the store has to offer. Wedding guests – or guests attending other celebrations – can use this free tool to select their gift under the guidance of expert consultants. Curated offers another outstanding curated shopping concept. Customers choose a personal trend guru from a team of specialized lifestyle fanatics. Every month the client then receives a unique surprise product from their curator.
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