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ROUND TABLE

TREND PREVIEW FALL/WINTER 2015/16

WeAr’s seasonal trend survey of the leading international fashion and denim CEOs and designers offers an overview of the initial trends for the new ordering season.

Round table participants in alphabetical order by brand

What’s your most exciting trend or hot style for F/W 2015/16?
 

Jochen Bauer

CEO of Heinz Bauer Manufakt

Extremely light, down-filled leather jackets. The lining is printed with cult scenes from sixties’ Formula 1.

Paul Marciano

CEO/CCO of Guess

The military-inspired part of the men and women’s collections. For her, key looks featuring military cuts and colors. Sequins and other rich embroideries and inserts add a feminine luxurious touch to sharp tailoring. For him, military and aviator inspirations are suggested through precise rip and repair processes conceived to age fabric and to signify a classic cut or style.

Andreas Steindl

Managing Partner of Mabrun

For women, I see printed nylon on reversible down jackets, as well as oversized pieces comprising a mix of materials, for example technical fabric and wool, wool- and down-filled nylon, shiny nylon, and matt wool or leather). Very fashionable coats and jackets in total black with rich fur borders. For men, multi-season styles with detachable inner parts, a mix of materials (shearling and nylon, down-filled, wool and leather, flannel and knit).

Jason Gallen

President of Global Fashion at Victorinox

The most exciting trend for us this collection would have to be the introduction of our Modular Liner System. There are two different liners that can be worn alone or integrated into nine “host” outerwear pieces. This not only serves to add warmth but also to provide our customer with layering options as we see “layering” as a key trend in menswear.

Jen Neumeister

Designer of Siwy

I'm very excited about the Ladonna 'Night Rider'.  This style is a cropped skinny with a magic rise and classic pockets.  The laser perforated surface treatment is something special that creates a patterned fray over the garment.
Andrea Berndl
Designer at Sugar Station

Boyfriend leather pant with silk modal boyfriend shirts and check pattern woolen ponchos with fringes or with fake-fur striped jackets, pea coat leather jackets, woolen coats, and parkas.

Barbara Grotto

Head of Marketing & Communication, GAS

The woman’s collection is an expression of high femininity, as much in the choice of materials and accessories as in the models, fits, and washes. We present new categories that are unusual for denim collections, like dresses and skirts, as well as the jacquard patterned trench, the tuxedo shirt, and the palazzo pants which give a ladylike look.        
André Berger 

Manager of Handstich

Pretty much all kinds of material mixes are important. Mixing with woolen fabrics without losing technical function is key. More material mixing and less color mixing.

Robert Stock

Founder of Robert Graham

The most exciting trends are uniquely engineered, conversational prints.

Robin Chretien

Owner & Founder of Robin’s Jean

The biker jean for men and women. We have several new motorcycle-inspired designs that are a great addition to the collection. 
Mirko Ghignone

Owner and Designer at Avant Toi

The most exciting trend is the natural heritage of nomadic peoples living in the wild. We are learning from the animal kingdom to protect ourselves from the big chill.

Hans-Bernd Cartsburg
Chief Product Officer at Mustang
The ultimate key pieces for this season make up our small capsule collection, with denims from the Italian sustainable fabric company, Candiani. In addition, we are presenting new, authentic washes from RealXJeans. Despite their super comfortable sweat materials, their look is in no way inferior to that of “real” jeans.
David Pepicelli

Creative Director & Designer at European Culture

The return of sportswear in a modern key, always seeking comfort while maintaining the femininity of the items.
Lando Simonetti

Founder & Chairman of La Martina

Outdoor apparel with 100-g duvet jackets, boiled wool fabric and nylon parkas, bomber jackets and eco-friendly fur waistcoats. 

Marco Tomasi
Creative Director of Strellson
Inspiration from active wear plays a role, making “function” a hot topic that will come to play an overridingly important role. Taped waterproof styles, reversible styles, and two-in-one/three-in-one styles are central, but we always keep in mind that function follows design. For the coming winter, we are pushing the jogging suit. It reflects the new, clean, more relaxed look and is the perfect link between tradition and the modern day.
Remco de Nijs

Global Brand Manager of G-Star

We see an enhanced focus on silhouettes for both men and women. When it comes to denim and finding the perfect fit, I believe that people should never blindly focus on following trends. My advice: pick the silhouette that’s in line with your personality. Because in the end, if you are confident in what you wear, it will be reflected in your appearance.
Ben Taverniti

Creative Director of Hudson

Waxed and metallic waxed styles with a destroyed look are all new trends for this season. We’re also continuing the seventies’ trend from the summer collection. This is translated into new flared and jumpsuit silhouettes. The extreme high-waist and corduroy flares with sailor-pocket details are also key pieces that fit well with the seventies’ trend, as do 3D embellishments.

Andrea Canè

Creative Director of Woolrich

It is Comfort Chic. The Comfort Chic items make up a neat and smart-looking range, developed using premium materials and including details that allow for a great fit and a casual and elegant look but that are also so comfortable you can wear them all day every day. The main themes of the Woolrich Collection are Contemporary, Authentic, and Teton. The Authentic Collection is the perfect way to cherish our pioneering heritage. The Contemporary Collection provides apparel for modern daily usage by men and women. We have created a modern interpretation, applying technology and design to iconic Woolrich classics and adding an urban twist. It is comfortable urbanwear. The Teton Collection is our premium outdoor range for men, characterized by durability, performance, and protection. All of the items in the F/W15 collection are pieces made with laminated nylon and lightweight fabrics, with mechanical stretch, Polartec, 620 fill power duck down, quilted in an original square pattern, and finished with top quality coyote fur.

Erika Stromqvist

Owner and Designer of Ström

Traditional men’s tailored looks for women, using alternative fabrics with a sophisticated feel. I don’t create collections based on themes but if I had to I would say that this season is a little bit reminiscent of a 1960s’ Dr. Zhivago-esque military aesthetic. 

Michael Ball

Creative Director of Ultracor

A modern take on our Moto jeans. Laser cut and bonded, this take gives a new look and feel to a classic design. Our abstract ink-print leggings will dominate our F/W 2015/16 collection. The print resembles modern ink painting.

Katharina von Ritter

Head of Design at Liebeskind

Ponchos, thick biker boots, large sacks/hobo bags.

Rozae Nichols

Co-Owner & Creative Director at  Clover Canyon

Long, fluid bias cuts with bold, technical finishes are key for our Fall/Winter silhouettes. 

Thomas Wuttke

Manager and Owner of Wellensteyn

It will be a mixture of differently quilted fabrics. Using a variation of quilting techniques will be very inspiring because it gives the surface of the material so much more feel to it and makes it look more interesting.

Gordon Wu

Owner and President of D-ID

The new skinny is super high waisted and the new boyfriend is straight with an authentic vintage nineties’ wash look. The contrast between ultra feminine and authentic masculine is key.

Paul Harvey

Stylist of C.P. Company

The most interesting trend in clothing is the arrival of “all things sport” into our collection. From the technical quilted jacket to gym trousers.

Enzo Fusco

Art Director of Blauer USA and of all FGF Industry’s Brands

The return of wool and natural fabrics for military-inspired pieces, from the pea coat to the military coat, revisited and reinvented to be even more wearable.  

Lynne Koplin

President of J Brand

Tailored denim. There are so many exciting shapes in tailored denim that feel modern and chic. Low and slim, high rise and wide legs, blazers.

What’s your top material for winter 2015/16?
HEINZ BAUER MANUFAKT

We traditionally use twice-washed horse leather and are continuing to do so more and more, because HBM is one of the only companies to use this.

GUESS

We have developed a new quality of denim, Flex, for her and for him. Flex is a clever blend of indigo cotton yarn and spandex. It is a stretch fabric that embraces the body’s curves without becoming looser with use.
MABRUN

For the women’s collection: new herringbone and tweed wool fabrics mixed with down-filled nylon lining. For the men’s collection: mélange flannel, cotton canvas, shiny garment-dyed-effect nylon, technical matt polyester fabric with technical web and seam taped cuts.
VICTORINOX

It would have to be our Italian Feltro wool that is bonded by Schoeller in Switzerland to be water resistant yet remain highly breathable. It is a fabric that is extremely warm and offers protection from the elements and is utilized for our limited edition pieces.
GAS

The soft, comfortable canvases that first seduced the female public have now become must-haves for men, too, especially the looser fits. So great use has been made of stretch and super-stretch materials such as diagonal denim used for jogging-inspired pants and the biker-style jacket with contrasts in the same material, which has been given a leather treatment
HANDSTICH

The big trend we see for Handstich involves woolen, functional fabrics.
ROBERT GRAHAM

Our top material from the upcoming F/W collection is camouflage-printed, yarn-dyed wool tweed.

ROBIN’S JEAN

The top materials at Robin’s Jean are denim and poplin. We are also adding a new line in jersey for both men and women.
AVANT TOI

Cashmere, silk, and woolen blends.

MUSTANG
Authentic destroyed effects on slim and tapered fits and totally clean surfaces create a cool, understated look. New, coated, glossy denims in a “leather look” add an element of surprise at Mustang. They are super soft to the touch and incredibly comfortable.

EUROPEAN CULTURE

We propose new fabrics that we have invented as swelling prints inside garment-dyed sweatshirts, slightly visible from the outside but clean at the same time.
LA MARTINA

La Martina provides an authentic solution named cashmere insulate: soft cashmere in place of padding and goose feathers or polyester. Despite its super lightness it provides better thermal insulation. Cashmere fibers, in the same way as goose down and polyester, create air cavities for better insulation against the cold. This precious stuffing is environmentally friendly and protects animals. It is all made in Italy as a matter of principle.
HUDSON

The new Tencel fabric is one of our top materials for the season, along with new denim options and black options.

WOOLRICH

Fall/Winter 2015 is a great season for us in terms of materials. Our outerwear collection is a great combination of classic Woolrich fabrics and new modern materials. For 2015, we have partnered with Gore-Tex and three new items will be made with Gore-Tex fabrics: a trench, an arctic parka, and a storm jacket with detachable hood and detachable lining. These items are both lightweight and 100% high performance with all the positive aspects of the Gore-Tex fabric: they are waterproof, windproof, and breathable. I would also like to mention the new Parka Execution Pattered Byrd Cloth Arctic Parka. This is a new patterned parka in a more traditionally inspired material. The new patterned version comes with a removable hood edged in coyote fur, a zip and button fastening, hand-warming pockets, and patch pockets with flaps. It is an especially good parka for the coldest temperatures because of its waterproof finish and 80/20 down filling.
STRÖM

Canvas, wool, and loose denim weaves. 

ULTRACOR

Ultracor’s 365 leggings utilize revolutionary bonded two-ply technology for smoothing and shaping the body, while their thermo-regulating properties keep you cool in summer and warm in winter.  

LIEBESKIND

Leather, silk, thick wool, knitwear.
CLOVER CANYON

Silk velvet, polar fleece, faux leather 
WELLENSTEYN

A super-high grade, three-layer cotton fabric with a great soft-peached surface.

C.P. COMPANY

The top material is wool that is not wool.

BLAUER

Natural fabrics once again; the use of wool with a washed appearance is important for us.

J BRAND

Comfort stretch and 100% Cotton in Denim feel very new again for Fall.

Which treatment/finish/wash will be the key trend for F/W 2015/16?
GUESS

In terms of washes, we continue to focus on developing worn-out and vintage-effect garments and have unveiled three new washes: Blue Destroy, Fairfax and Black Star Destroy. Our key treatments throughout the collection are metallic coatings, especially in menswear where we are using a vintage reddish cast with vintage stain marks.

MABRUN

Women’s and men’s collections come in warm but light wool fabric, washed leather, and in general very soft-touch fabrics.
VICTORINOX
Treatments and finishes for us will always remain highly functional and truly valuable to the wearer. Whether it be making fabrics water resistant or using fabrics that keep body temperatures at peak performance levels, our goal is to always give our product meaningful benefits.

SIWY

We are focused on rich authentic vintage washes in hues of black and indigo. Surface texture will remain important and will be achieved through wash processes, grinding, etc., or in fabrics such as in velvets and brushed sateens.

SUGAR STATION

Washed leathers, silky downs combined with wool for light-weight down jackets, vintage washed cotton linen for parkas and trenches. 
GAS

Gas keeps working on innovation in its denim collections. For example, for F/W 15/16 the KANT man denim shirt, evergreen and always changing at the same time, is presented in a new version with jacquard micro patterns or yarn-dyed checks that recall the colors of the collection. Particular attention is paid to details and finishing and tape and heat-sealed selvedge details inspired by technical sport are proposed for the men’s collection.

HANDSTICH
Handstich will be clean, not washed – but still casual.

ROBIN’S JEAN
We will include an assortment of animal prints and coating treatments in the F/W 2015/16 collection. This is a key trend for our brand in addition to our other exciting treatments and finishes that complete the collection.

AVANT TOI

The key trend for treatments will be coloring done by hand, with an aerograph.

MUSTANG

New Italian treatments from Candiani are offering new opportunities. The Indigo Juice treatment process that has recently been developed in Italy presents an innovative method that uses “easy fading indigo” to produce environmentally friendly, remarkable wash effects that meet our demands in terms of sustainability.
EUROPEAN CULTURE

As for European Culture, expect a return to the original essence of the brand, which develops and repeats jackets and coats made through the mix of woven fabrics such as pilor fabric, cotton gabardine, and Milano stitch for sweatshirts, using the “garment-dyed” technique.

LA MARTINA

Treatments and finishes have always been a distinguishing feature of La Martina. The collection features two different types: on the one hand, the college style, which is characterized by felt appliqué and loop stitch embroidery or twill flock printing; on the other hand the heritage style boasts tone-on-tone patches for garment-dyed clothes or contrasts for suede.

STRELLSON
The look and the silhouette generally have a clean, reduced appearance in terms of material and use of shapes. Treatments are therefore reduced to a minimum and used only in very specific situations.
G-STAR

RAW for the Oceans is a long-term creative exploration, for which G-Star RAW, Bionic Yarn, and Parley for the Oceans have joined forces to create the world’s first denim from recycled ocean plastic. In partnership with the Vortex Project, the collaborative project unites all parties with the mission to transform plastic pollution into a new generation of denim.
HUDSON
Destruction on waxed styles and on corduroy fabric is a key trends for Hudson for the fall season.

NOBIS

Tailored Canadian down-filled offerings, inspired by a rediscovered appreciation for the simpler lifestyles of the past.
WOOLRICH

One of the key finishes for 2015 is metal. For the women’s F/W15 collection, both for the fall season down sweaters and the winter parkas, we have created items with a metallic finish in light colors of bronze, gold copper, dusty rose, and various shades of blue.

ULTRACOR

Our signature metallic ink-print leggings in aluminum are the latest in printing technology. 

WELLENSTEYN

We are working on further developing our spray looks.

D-ID

This season, we are obsessed with luxury cozy fabrics that offer a second denim skin, warming up the denim. We brush the fabric inside to achieve a cashmere feel. This gives a new direction to the denim and could be applied in an interesting way to pants, jackets, and hoodies.

C.P. COMPANY

The key treatment at C.P. Company is, as always, the dyeing process.

BLAUER

For our leather garments we use vintage treatments with a particular focus on color; there are new proposals for colors and style with a return to the American policeman theme. For the other jackets, we use treatments such as washing or waterproofing.

J BRAND

We were really inspired with Black Denim for Fall.

Which trend color will dominate collection for Fall/Winter 2015/16?
HEINZ BAUER MANUFAKT
HBM works predominantly with leather. Key colors are black and brown. That being said, I see a trend developing towards black in this field.
GUESS

A green palette for both genders paired with vivid hues to create contrast and to underline flattering cuts. For her, the street-couture part of the collection features strong feminine prints such as “micro-zebra,” “falling rose,” and “charming camouflage,” paired with a rich green palette, some vivid hues – blood orange, summer love pink – and neutral tones. For him: there are three types of check prints for each wardrobe, mostly microprints, such as the “black micro fantasy” for the commando member and the “mountain micro fantasy” for the man about downtown.

MABRUN

For the women’s collection: total black together with blue navy, all the cool tones of grey and naturals (from dark brown to beige, turtledove, and camel) and some accents of old pink, powder, and light blue. For the men’s collection: total black, together with blue navy, greys, and naturals (dark brown, beige, turtledove, and camel).

VICTORINOX

For F/W 15, we see ourselves returning to a more subdued and focused color palette that was inspired by research trips throughout the Swiss Ibach knife valley. The primary colors are black, OD green, BLACK, and alloy, complemented with unexpected colors such as sulfur yellow, cadet blue, and port. These color pairings result in a very refined and elevated color story.

SIWY

We continue to see navy as the new black and a resurgence of olive green with vibrant undertones of yellow. Variations of velvety burgundies and cobalt will also be included in the collection.

SUGAR STATION

Dark blues, lake greens, camel, black, bridal rose.

GAS

For men, canvases in dark shades of blue black, black, and grey feature on the most advanced denim offerings. Color denim is also given a contemporary, sophisticated interpretation with a particular foam resin coating that, after intense treatments and washes, takes on refined chiaroscuro effects and nuances that echo the colors of the collection, like forest green and eggplant.

HANDSTICH

The new various shades of blue and black.

ROBERT GRAHAM

The most dominant color in our F/W 2015/16 collection will definitely be rust.

ROBIN’S JEAN
We offer a wide range of colors from brights to neutrals, metallics, and coated fabrics in the Robin’s Jean collection

AVANT TOI

Natural tones: snow white, alpaca browns, icy greys.
MUSTANG
Any shade of blue. All variations on indigo will continue to be the most dominant colors in our collection – in all product groups! Nuanced wash effects and lavish 3D treatments in black-blue and black create extraordinary visual depths, too.
EUROPEAN CULTURE

New combinations of pastel colors taken from the originals of the sixties and seventies, mixing them with the dusty colors of the Earth of modern extraction.
LA MARTINA

A wide range of colors which matches the standard hues of polo uniforms: brownish-red, dark brown, ocher, navy, and indigo.

STRELLSON
The traditional colors grey, black, marine, dark brown, and camel are gaining a particular significance. Monochrome images are vital in determining this look. In terms of color harmonies, accents place darks above olive, violet, and nougat.
HUDSON

Metallics and black are both important color trends.

NOBIS

Rich, tonal color palettes complete the carefully reworked traditional, iconic, more tailored silhouettes.
Woolrich

The F/W15 color palettes for men and women vary slightly. The men’s colors are a bit darker, focusing on blues, greys, and browns. The women’s range has been revised in colors and fabrics, weights and silhouettes. The color palette was inspired by the winter colors of the Italian Dolomites: greys, whites, and blues of the snowy mountaintops and the violets of a sunset, combined with some dusty and metallic colors.

ULTRACOR

The color magenta (we call it Magneto) is both energizing and alluring. In denim, black is a constant classic: easy to wear, day or night.

LIEBESKIND

Luxurious dark colors such as night blue, Bordeaux red, or dark green, with contrasting mustard yellow.
CLOVER CANYON

Moss greens, burnt umber, and raison with pale stormy blue-grey accents.

WELLENSTEYN

First of all, there will be some beautiful muted mélange colors for our wool looks.  For our premium line, we are using much more vibrant colors like nautical blue, saffron, lemongrass, coral, mint, and terracotta.

C.P. COMPANY

The dominating colors in the winter collection are white, black, and grey. There will also be bright colors related to the world of sport.

BLAUER

Black.

J BRAND
Shades of Indigo. Rich and clean with a pure indigo base.

