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Forward-looking fashion houses and textile companies are increasingly concerned with environmental and social impact. For over a decade, there has been a global increase in industry initiatives aimed at raising public awareness about product life cycles and influencing consumer behavior. The issues at stake include water and energy consumption, the carbon footprint, waste, transport, construction, safety at work, and working conditions. The entire production chain from design to distribution finds itself headed in a new direction – controversial in more ways than one, and not without its difficulties, but it is also a great opportunity to innovate.

European luxury group LVMH has been taking an active approach to sustainability for the past twenty years. The group publishes an environmental report for its five business divisions. Louis Vuitton stores, for example, are using iodide lighting and saving 60% more energy. Ten years ago, the luxury label Gucci, part of the Kering Group, launched a social responsibility certification process. In close collaboration with associates in Italy, Gucci developed an innovative metal-free leather-tanning process, used in the exclusive metal-free Bamboo bag collection. Environmental ambassador Stella McCartney is particularly active in her research into new, alternative materials, often working together with international nonprofit organizations on local projects for animal protection. We know that clothing is often produced using hazardous chemicals. That is why the Valentino Fashion Group has drawn up its Detox Solution Commitment, promising to eliminate the use of substances from its production cycle by 2020. Partnerships are also becoming increasingly important, one example being G-Star RAW’s project Raw for the Oceans in collaboration with Bionic Yarn and The Vortex Project. Plastic bottles collected from the oceans were used to create the collection’s materials and the project campaign is being promoted across all new media with the support of rap singer Pharrell Williams. The Levi’s label Dockers involves consumers through its environmentally friendly care labels and has also initiated a financial support program for its suppliers in developing countries in order to promote safety and environmental standards. In the denim arena, fabric specialist ISKO has worked with German label Tom Tailor to create a collection using recycled cotton and eco-friendly treatments to reduce water consumption and CO2 emissions. Manufacturers of raw materials, textiles, and other components, are key to the production chain. Many companies, including US Denim Mills, Nastrificio Victor, Tejidos Royo, Candiani Denim, Miroglio, and Canepa, are making advances in sustainable technological innovation and investing funds with the intention of improving the fashion world of today and tomorrow, and of inspiring new ideas.
