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BRITISH TAILORING BRANDS GET CASUAL
Tom Bottomley
Two of London’s most renowned bespoke and made-to-measure tailoring houses, Timothy Everest and Richard James, are launching ready-to-wear contemporary casual collections for autumn/winter 2015. In addition, London retail business and clothing brand, Mr. Start, is also switching focus to a more casual offer for the autumn season.
Timothy Everest has done more casual pieces in the past via collaborations with other brands such as DAKS, Brooks England and Hancock, but never under his own name alone. It was also the first showing under his own name at January’s Pitti Uomo. Everest says: “I’ve created casual wear for other people, but not done it for myself before. We’re calling it ‘tailored casual’, because we’re taking a lot of the elements we use in tailoring and applying them to iconic menswear pieces, such as a more tailored version of an M-65 field jacket. There’s still a big emphasis on cut and cloth. A lot of guys like the essence and provenance of tailoring, but don’t necessarily want or need a suit.” Everest has also brought in Chris Carden-Jones, founder of street wear brand Addict, for his specialist outerwear knowledge.

At Richard James, commercial manager, Olok Banerjee, says that showing the brand’s new contemporary casual collection for the first time at Pitti Uomo was really to make it be known to international buyers that the Richard James brand is not just about a Savile Row suit. “We wanted to show something that people wouldn’t expect from us,” says Banerjee. The result is a contemporary casual wear line featuring particularly strong outerwear pieces, and there’s even Japanese selvedge jeans.

Philip Start, managing director of Mr. Start, believes launching casual wear will give his brand a wider appeal. “Taking a more casual route gives a much broader scope to the collections, plus tailoring is worn a lot more casually now,” says Start.



