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TOSHIBA
VIRTUAL FITTING ROOM
Toshiba takes trying on clothes to a digital level via its Virtual Fitting Room, in which consumers stand in front of a large mirror-like display which projects their image onto the screen and superimposes outfits onto their reflection. Currently a demo, the technology utilizes motion-controlled software that allows users to change outfits and take pictures with just a hand gesture. The innovation has the potential to address the demands of an increasingly hurried retail landscape. 
1LDK 
PARIS STORE OPENS
The popular Japanese multi-brand store 1LDK, managed by I.D. Land Company, has opened its first global flagship store, 1LDK PARIS, on this city’s rue Saint-Honoré. 1LDK’s numerous shops have the concept of “the ordinary within the ordinary,” and they provide high quality items that can be used in everyday life. Moreover, the new 1 LDK PARIS store has assembled appealing items with the desire to present customers throughout the world with Japan’s high-end clothing at Japanese prices. 
www.1ldkshop.com
Fred Segal 
FIRST OVERSEAS STORE 
Fred Segal has been introducing up and coming fashion for the more than 50 years and 3 generations since its formation. This iconic shop representative of America’s West Coast will open its first overseas store in Tokyo’s Daikanyama this spring. Fred Segal will occupy 3 of the 5 buildings to be created on the property, which has an overall length of 220 meters, for a total floor space of about 730 square meters. It will expand in the form of a composite lifestyle select mall that includes retail, food and drink and services.
www.fredsegal.jp
DUVETICA
DOWN JACKET EVOLUTION
The down jacket specialist explores the world of high quality wools from the best Italian Biella woollen mills presenting for its autumn/winter 2015-16 menswear a group of items with knitted insertions. An example is the zip fastened cardigan, which conceals a reversible lightweight down jacket that can be used separately. The collection marks the debut of the exclusive new yarn designed by Zegna, the result of an innovative technique, blending pure wool and down. To complement the jacket collection the 100% cashmere knitwear is presented with tone-on-tone nylon down padded patches in the twenty-four colours of the Duvetica colour range. 
www.duvetica.it
PULL-IN & ISKO
JEANS FOR JOGGING
Joining the fashionable world of denim and the lively world of jogging and training, the brand Pull-in launched the new Denim collection, choosing Isko as a partner for the patented denim technology Isko Future Face. The advanced shuttle woven technology looks like circular knitting and lends jeans an incredibly soft feeling and maximum flexibility, while assuring a superior fit. The ready for action collection is addressed to young men and allows a wide range of interpretations, from sporty to metropolitan. 
www.pull-in.com 
www.isko.com.tr
EASTPAK X JEAN PAUL GAULTIER
PROTECT YOURSELF!
Eastpak Artist Studio is a project bringing together the world’s most creative minds to interpret the iconic Eastpak Padded Pak’r®. The participants are given the task to create the original design of a blank backpack. The proceeds are donated to charity organisations. Not a long time ago Jean Paul Gaultier presented his project to support Designers Against AIDS. Now a collaborative collection including seven backpacks has appeared. As the Frenchman says‚ “I think the condom is the greatest piece of clothing ever invented and my message to everyone is: “Protect yourself!””
www.eastpak.com
WOOD WOOD X CHAMPION 
FIRST CAPSULE COLLECTION 
The collaboration of a well renowned Danish brand with American Sportswear Champion, is one of the most exciting ones this year. It is called Wood Wood Champion Select, and is a part of Champion Select- a limited edition designer cooperation (this year apart from the aforementioned Wood Wood,  teaming up with Timo Weiland and Craig Dean as well) project with the US giant. The line has been available in selected stores since January 2015. Copenhagen’s proposal is a seven piece capsule collection, both for men (three items) and women (four items).
www.woodwood.dk
HOMME PLISSÉ ISSEY MIYAKE 
COOL AND COMFORTABLE PLEATS 
A new menswear line has been launched by the maison Issey Miyake with its origins in the development of Miyake pleats. A thick fabric is used as the basic material and the pleats are engineered with a constant width and regular spacing to provide maximum comfort. This fabric absorbs perspiration rapidly and keeps the body dry. The SS 2015 range features experimental new materials including skin-pleasing fabrics and light meshes and printed graphical patterns. Tailored jackets, blousons, zip-up parkas and short pants for the active man are presented in a range of chic and vivid colours.  (???)
www.isseymiyake.com
SUN68
TEN YEARS
Founded in 2005, the Italian lifestyle brand and shirt-specialist SUN68 celebrates this year the successful evolution of the brand, which produces more than one million pieces a year and is distributed to more than 1,300 multi-brand customers in Italy and Europe. In addition to that, a growing flagship stores project has been carrying on and, after the openings in the main towns in northern Italy and the showroom in Milan, the expansion will continue into foreign markets, widening from the Benelux and Austria to Germany. Two flagships will open within the next three seasons in these markets, maintaining the great vision of contemporary architecture of the well known young Luca Cuzzolin and Elena Pedrina from C&P Architetti. 
www.sun68.com
WP LAVORI IN CORSO
RETAIL DYNAMISM
WP Lavori in Corso is continuing to develop its retail network for the chains of Woolrich Stores and WP Stores both in Italy and internationally, based on a significant series of openings in Europe, Asia and the United States. New stores will be next in Germany in Düsseldorf and Frankfurt and in the the US in Boston. The WP group’s turnover has actually increased by 10% in 2014 and this confirms the strategy aimed at boosting the company’s dynamism, reacting swiftly to market changes through a modern multiple-delivery and flash-collection service, while also focusing on developing its retail sector. 
www.wplavori.com
ORDINARY TRUFFLE
NEW LAUNCH
The German Just Fashion company, who successfully run the womenswear line Cotton Candy have introduced a new menswear label called Ordinary Truffle, with cool and contemporary styles. Launched the first time at the Panorama show in Berlin in January, the collection includes T-shirts, comfortable shirts as well as sweat- and knitwear and a range of pants, all with a touch of grunge style. Good cuts and sophisticated details are the highlights. 
www.ordinarytruffle.de
NOBIS
STERLING SILVER
As part of its autumn/winter 2015 collection, Canadian premium outerwear and accessories brand Nobis has launched its Sterling Collection. This exclusive collection has a more premium quality than the mainline and includes vintage-inspired silhouettes. Furthermore, the collection is symbolised by being affixed with a 925 sterling silver branded pin, bearing the Nobis skull symbol on each piece, which is exclusive to the range. Meticulous tailoring and high quality materials are the focus of the range.
www.nobis.ca
WINDSOR
SARTORIAL CASUAL LINE
Windsor, part of Germany’s Holy Fashion Group, is introducing its Sartorial Casual Collection for autumn/winter 2015/16. This exclusive extension of the main collection is set to include high quality, luxury jackets and coats for men and women. This innovative premium collection represents a new, modern direction with an urban character, presenting down jackets with wool appliqués or wool and nylon material mixes, functional, sporty quilted jackets, and trench coats made from pure cotton with wool collars. The focus is on sportswear elements combined with refined details. The collection will be available in Windsor stores from July 2015, from selected specialist retailers, and from the Windsor online shop.
www.windsor.de
INTELLIGENT CLOTHING
NEW INNOVATIONS
In 2014, David Giuili patented the fundamental principle of his brand, Intelligent Clothing. The principle is simple; with a zip, a pullover can become either a sweatshirt, or a vest. The research for the creator of this young brand is focussed around the modularity of the garment, offering a sensation of lightness and freedom with a minimal, urban style. The material used for all the creations of IC (for Inteligent Clothing) is cotton and the price range from a T-shirt to ta coat is between 40€ and 180€.
www.intelligentclothings.com
THOMAS HANISCH 
BERLIN DEBUT
Thomas Hanisch made his debut at this year’s MBFW Berlin. The 22-year-old fashion designer values the link between fashion and art. Lady Gaga has already worn his creations and he has collaborated with G-Shock and Patrick Mohr. This season, the Esmod graduate worked with faux fur, faux leather insets and colors such as purple and citron yellow. 

