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STUDIO JOO X TITANIA INGLIS
PORCELAIN ACCESSORY COLLECTION
Delicate yet tough, the porcelain world of Brooklyn-based ceramist Studio Joo and the minimalist rock’ n roll aesthetic of fashion designer Titania Inglis merge in their jewelry and accessory collaboration. The mini-collection is the fruit of a year long partnership and the resulting necklaces, arm pieces, and porcelain-studded items are carefully handmade in Brooklyn. Each begins with Elaine Tian at Studio Joo shaping and inking each porcelain petal by hand; then, using fine silk thread, Titania Inglis stitches each piece into its final incarnation as a pendant or appliqued decoration. 
www.titaniainglis.com / www.studiojoo.com
OI POLLOI 
LONDON OPENING
UK independent menswear retailer, Oi Polloi, which was founded in Manchester in 2002, is finally set to open a branch in London after several years of contemplating it. The shop, at number 1 Marshall Street in Soho, will have a point of difference to the Manchester shop with exclusives planned with brands including Reebok and Levi’s. Co-owner, Steve Sanderson, says: “In many ways it’s our natural home in terms of people in the creative industries who work in that area and who are very much in to strong product.”
www.oipolloi.com
PAULA CADEMARTORI
FOOTWEAR DEBUT
Italian bag and accessory designer Paula Cademartori has launched her first footwear collection for Autumn/Winter 2015/16. The debut line is inspired by natural evolution and combines luxury with Italian craftsmanship. A smooth selection of materials, colors and details results in extremely feminine high heels. Next to this footwear collection, Cademartori is currently expanding internationally and developing towards a wider product offer, which has also resulted in two new accessory collections, called ‘Radical’ and ‘Small Leather Goods.’
www.paulacademartori.com

PIQUADRO SARTORIA 
SARTORIAL LAPTOP BACKPACK 
Italian bag brand Piquadro has launched a new laptop backpack for Spring/Summer 2015. The company already offers an exclusive made-to-order service for professional and travel leather products. A few selected models, among them the new laptop backpack, can be personalized for the customer, who can choose the hardware finish and the colour of the flap, pocket, shoulder pads and handle. The bags are shipped in twenty days directly to the customer's home accompanied by a certificate bearing the name of the artisan who made it and the inside label showing the name of the owner. 
www.piquadro.com|
RUCO LINE
MULTI-BAG BY JEAN NOUVEL 
Vrac is a new bag project created by French architect Jean Nouvel in collaboration with Italian sneaker label Ruco Line, now on sale in Ruco Line’s flagship stores and online. Nouvel says, “Vrac is a surprise: it looks like a light, flexible clutch without any apparent depth or shape, whereas it’s really two objects in one”. The inside multi-coloured, laminated pockets give depth to the interior, so that different sized objects can be placed quite comfortably in the various compartments. 
www.rucoline.com 
LACOSTE FOOTWEAR
PREMIUM LUXURY
For the Autumn/Winter 2015/16 season, Lacoste Footwear is focusing on premium luxury for its casual line. The ‘Straightset Premium’ is a very special model built using high-quality materials. Relax Leather is key this season: this 100% vegetable-tanned leather is made exclusively from natural and renewable raw materials. The leather is exceedingly soft to the touch, thanks to its high oil content. Relax Leather does not contain any dangerous chemicals; the wide palette of colors is made possible by a range of metal-free dyes. The stylish Straightset Premium shoe is available in five colors for men and four shades for women. 
www.lacoste.com
LIEBESKIND
COOL SHADES
The German label Liebeskind Berlin is launching its own sunglasses collection in addition to its existing range of bags, accessories, shoes and ready-to-wear items. The shades will be available from Spring/Summer 2015 and will be distributed by Wagner + Kühner GmbH. The forty different styles come in a variety of interesting color combinations and designs. The prints and colors of each model are coordinated with the Spring/Summer 2015 ready-to-wear and bag collections – for example, the animal-print theme is realized on the shades in leopard, snake, and abstract stingray prints. The sunglasses will be available in Liebeskind stores and selected specialist retailers and cost 129 EUR.
www.liebeskind-berlin.com
CPM MOSCOW
SUCCESS DESPITE CRISIS
In spite of adverse conditions, CPM is once again Eastern Europe’s leading order platform. Due to the reduction in Russian retailers’ capacity to travel, there is a huge demand for information. This show is the only opportunity for specialist retailers in Eastern Europe to see such a wide range of international collections. Russia is therefore a very important market and one of the Igedo Company’s main business areas. CPM, which takes place in Moscow, is constantly being refined with each new edition and the exhibition area is expanding. The show’s current credo is “be seen and be heard.” With this in mind, the majority of CPM exhibitors are intent on continuing to serve the Russian market; last season may have been difficult, but goods were still ordered and shipped nonetheless. 
www.cpm-moscow.com
DAVID BOWIE X MAISON LABICHE
NEW T-SHIRT LINE
From March 3rd to May 31st 2015 the exhibition David Bowie Is arrives in Paris from London, hosted at La Philharmonie de Paris. In celebration of this event, Maison Labiche, the 3-year-old contemporary Parisian brand has created two styles of T-shirt modeled around David Bowie and his two songs Ziggy Stardust and Aladdin Sane. As is usual at Maison Labiche, the T-shirts are high quality white cotton, with the motifs depicting the song titles drawn in fine lines.
www.maisonlabiche.com
SPONGEBOB BY BEATRIX ONG
LAUNCHING IN COLETTE 
Parisian concept store Colette will become the first retailer to launch an international retail partnership with Nickelodeon & Viacom Consumer Products (NCVP) for the fashion collection, “SpongeBob by Beatrix Ong.” The high-fashion collaboration from NVCP and London-based designer Beatrix Ong MBE will feature men’s and women’s product including luxury SpongeBob SquarePants accessories, home wares and apparel. Colette will debut the collection in late Spring/Summer 2015 before it launches across Europe, Asia and North America. Apparel prices will range between £90 and £200 (GBP).
www.colette.fr
BANGLADESH DENIM EXPO
PASSIONATE ABOUT DENIM
The second edition of the bi-annual denim trade show Bangladesh Denim Expo will take place from 11th to 12th May 2015. The show, organized by Mr Mostafiz Uddin, is a non-profit exercise, showcasing Bangladesh’s growth potential in the denim industry. 2,000 visitors attended the inaugural edition, from 51 countries. The show also intends to advance compliance for health & safety in factories and has a strong focus on investment for education and training for young people. “My personal drive is to make a difference for my industry, but equally for my country,” says Mr. Uddin.
www.bangladeshdenimexpo.com
EVERY DAY COUNTS
WATERPROOF DENIM
Dutch denim label Every Day Counts introduces an innovative new denim story for Autumn/Winter 2015. The brand aims to tackle the unreliable weather in Amsterdam by producing a waterproof denim story for men. The fabric comes from Cone denim mills and the product will include technical details for cyclists and commuters. On the women’s side, the brand is combining vintage denim with tailored silhouettes. The brand will also continue to focus on its outerwear line, which was extremely successful last autumn. A highlight is a down poncho.
www.everydaycounts.com
HERSCHEL SUPPLY
PREMIUM COLLECTION
Global accessories brand Herschel Supply has elevated its bag line The Bad Hills Workshop Collection for Spring/Summer 2015 by introducing new premium styles. The collection includes structured silhouettes cast in supple, pebbled black leather, with silver zippers and adjustable seatbelt straps. A brand new style for the season includes the Lawson backpack, which has a soft contoured shape and a clean aesthetic. Other styles include duffle and messenger bags. The Bad Hills Workshop Collection is available at Barneys New York as well as premium stockists worldwide.
www.herschelsupply.com
[bookmark: _GoBack]HANDSTICH
COLLECTION TO EXPAND
The German lifestyle label Handstich is focusing all of its energies on its well-rounded total collection for the upcoming Spring/Summer 2015 season. The main jacket and gilet collection is being extended to include jerseys and garment-dyed piqué polos in fine cotton garbadine for women, with shoes and light summer boots for men. Ultralight goose-down jackets for summer playfully combine cool fashion with function and make an ideal companion in a range of climates. The highlights of this successful, high-quality collection are well-thought-out, functional details and innovative materials used in combination with one another.
www.handstich.de
FASHION COTERIE
BLUE INSTALLATION
Fashion Coterie, an ENK international trade show saw 1,400 exhibitors showcasing their Autumn/Winter 2015 collections this season at the Javits Center in NYC. WeAr was an official partner of BLUE, an installation at Fashion Coterie, which featured inspirational designs from the Autumn/Winter 2015 collections of global leaders in premium denim. The installation ran in collaboration with ISKO, a leader in innovative denim fabrics and technologies. 25 brands, including Strom, Hudson and Current/Elliot among others, took part in the 900-sq foot installation. 
www.enkshows.com/coterie
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