Menswear is on the move

In this issue of WeAr, we have dedicated a particular focus to sophisticated menswear. From the outstanding pieces shown in our Lookbook, where we have scoured the globe for the most creative styles, to features covering upcoming trends, designers and fabrics, we present the case for a new phase in menswear. 

During the past few seasons, a shift has occurred in the luxury men’s market, as upscale tailoring has been blended with a more casual aesthetic.  For example denim, the most informal of fabrics, has been reimagined by top-end brands including Prada and Burberry, appearing on the catwalk paired with smart jackets. Today, the well-dressed customer combines his high-end blazer with a casual trouser, whether it is jeans or even a jogging pant. While retaining their focus on elegant tailoring, premium brands have filtered in casual trousers, sporty jackets and jersey pieces to round out their offerings. At Pitti Uomo, the leading tradeshow when it comes to global menswear, prominent Italian brands often presented a relaxed look for Autumn/Winter 2015. 

This is not, of course, to say that product has become less interesting. Buyers I spoke to during Pitti Uomo told me it was one of the most inspiring editions they had seen in years. Of course, the benefit for brands and retailers is their opening up to new customers by broadening the scope of their collections. 
[bookmark: _GoBack]
The other highlight topic in this issue is the on-going development of technology in fashion and retail. Tommy Hilfiger has unveiled its Digital Showroom, revolutionising buying appointments and, potentially, the way brands will present at trade shows in the future. Linking the digital and physical world is increasingly important to customers who are used to the ease of shopping online, so whether it is robotic sales assistants or interactive sales tools, WeAr has looked at some of the ways international retailers are tackling the subject.

As always, enjoy this issue and we wish you all the best for the season.

Yours,
Emily Norval
Editor at Large
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