GRAB YOUR COAT

Emily Norval

IF THERE HAS BEEN ONE PRODUCT AREA THAT HAS CAPTURED THE IMAGINATION OF THE MENSWEAR MARKET THIS SEASON, IT IS OUTERWEAR.  

[bookmark: _GoBack]Sweeping down the catwalks, coats and jackets have been the focal point of major collections for autumn/winter 2015. When it comes to the world’s biggest menswear designers, the Parka has been the standout item of the season, coming with a statement fur (or faux fur) hood in the majority of cases. Even classically sartorial brands such as Aquascutum take on the sports-inspired trend, although with a pared-back aesthetic, stripping out the oversized pockets or toggles frequently associated with the design, for a more premium look. The same too at Hardy Amies, where the mountaineering-inspired range features tailored parkas paired with suits. Sweeping, floor-length coats are also popular, with Dior Homme and Raf Simons’ ankle-skimming styles making for dramatic winter pieces and offering a formal contrast to the more casual look elsewhere. Fabric mixes are particularly popular, adding interest to classic styles. Dries Van Noten’s patchwork coats mix fur with quilted panels and wool, in tonal shades, while Calvin Klein Collection’s high-shine leather bombers are accessorized with shearling collars. Contrasting sleeves, lapels or pockets all feature in the mix this season, adding depth to winter warmers that ensures they stand out. Colour and print are not forgotten either, with Canali’s yellow double-breasted overcoat or Gucci’s orange duffle brightening up the catwalks. Meanwhile, Louis Vuitton’s printed pea coats, duffle coats and overcoats and Burberry Prorsum’s printed trench coats make a particularly strong impact. 
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