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RUSSIAN IMPORTERS ARE FACING NEW CHALLENGES. WEAR EXAMINES THE CURRENT STATE OF THE RUSSIAN FASHION MARKET. 
[bookmark: _GoBack]The fashion industry felt the crisis in Russia much before the other markets. From autumn 2014 several foreign retailers left Russia due to unfavorable market conditions; buyers had reduced the volumes of orders before everyone started to talk about the economic problems in the country. Currency fluctuations, high rates of rent and the unavailability of credit are just some of the difficulties the Russian importers are faced with. 
Some analysts believe that the consequences of the present situation will not differ from any other economic problems evoked by the crisis. “Such an environment is valuable for market players to perceive the reality adequately,” - says Victoria Saava, CEO of Russian store chain Cashmere & Silk, “Weak players will leave the market but the strong ones, even with reduced volumes, will strengthen their positions. Though all retailers feel noticeable decline in demand, even the luxury purchasing becomes more rational”.  But the luxury segment is rather safer than others, which suffer more. Average Russians are just not psychologically ready for such inflation. Besides, their wages are not going to increase.
The online market could increase. For example, “Sales for December 2014 and January 2015 rose by 80% in rubles compared to the same period last year in Russian online store lamoda.ru,” observes Anna Lebsak-Kleimans, the CEO of Fashion Consulting Group in Moscow. The internet space is also a promising distribution channel for local designers. Maria Smirnova, CEO and designer of Russian fashion brand Inshade, considers that now the prices for the clothes from local designers are much more attractive than from imported brands. She also points out that global trendbooks are greeted with references to "à la Russe" as well as Ukrainian motives. According to Maria Smirnova, “Political statement is very important today. The revolutionary and strong messages of Ukrainian designers are very admired and respected”.
For many of the brands that are not represented in the country, this could be the right time to come. There will be a lot of vacant commercial space and the rent will be forced to become lower. The other beneficial reasons for market entrance, in the words of Anna Lebsak-Kleimans are reduced competition and the depreciation of the local workforce.

