DENIM BUYERS ON KEY TRENDS
WEAR ASKS RENOWNED INTERNATIONAL DENIM RETAILERS 3 KEY QUESTIONS: 1.WHAT SELLS WELL IN DENIM? 2. WHAT KIND OF INNOVATIONS DO YOU PREDICT COULD CREATE A ‘DENIM BOOM’? 3. WHAT IS THE DENIM TREND THIS SEASON IN TERMS OF FIT, MATERIAL OR COLOUR? 
[bookmark: _GoBack]Donna Ida Thornton, Donna Ida, London, UK

“Customers are moving on from the skinny into a more relaxed fit with cropped, straight legs and slim boyfriends selling almost as well and the skinny where the skinny would normally far out perform all other shapes. Constant fabric innovation. Fit and fabric is key. We are finding customers are wanting a return to true denim, with less elastane in the fabric composition.“
Manuel Rivera, Different Fashion, Sylt, Germany
“Honestly speaking, nothing is selling really well! Denim is weak and we have no answer for this kind of question! Innovations? Certainly not "boot cut" or "overall" fits, as we sold these items very well but without a commercial quantity, The present customers are still buying boring skinny fits in low waist and some slouchy fit, boy or girlfriend fits are present but we feel that this is not a "hype". Denim prices increased and with the weak Euro or strong Dollar there is no realistic chance that general denim becomes reachable, this means denim is too expensive. In terms of a new trend in fits or materials, I hope so, but I do not know what it is for women yet. I am confident to find something at the next shows. For men we look for relaxed and wider fits for real men, we are motivated to buy something like that.”
Ron Herman, Ron Herman, Los Angeles, USA & Tokyo, Japan
“We're experiencing a demand for denim across the board that really reflects our West Coast style of life - torn up and repaired with a soft hand and authentic vintage feel. Fabric innovation and fit trends always evolve our business. So does the introduction of new, fresh brands with a unique point of view. One of the reasons people have responded so well to Ron Herman Denim has been its unique interpretation of the California jean culture mixed with Japanese fabrics and aesthetics.
We love boy style shapes for women for SS15 and are looking forward to the impact of the flare on FW15 sales. For men, RHD is really focused on giving life to each one of our washes so that they look as interesting on the sales floor as they do on the body.”
Frederic Granger, Buying Manager for Citadium, Paris, France
Over the past few seasons skinny jeans and jeggings have become wardrobe basics. In terms of new styles, the tapered leg jean for both men and women as well as denim overalls and authentic jackets have made a comeback. Three trends that will contribute to the new denim boom include the revival of past styles, e.g. Mom jeans, flares, vintage. Then, the improved fits achieved through clever pattern-making, e.g. Levi’s 501 CT or Re/Done. Last but not least, fabric innovations, e.g. Jog jeans. Brands are moving away from traditional and “purist” denim and diversifying into new materials. Jeans will be revived by trendsetters (e.g. Saint Laurent show). 
I think the denim market will split into two main categories: on the one hand, the mainstream customer for whom feminine styles and an affordable price point will remain important factors. On the other hand, the purist customer who is looking for authentic materials and washes as evidenced by the popularity of Japanese selvage denim.”
Lydia King, Womenswear Buying Manager at Selfridges, London, UK.
“We’ve had a huge success with 70s-inspired pieces. MiH was probably first to market with its 70's influenced designs, and the brand's in-store pop-up within our denim studio was extremely well received. Flare styles across all of our brands have performed strongly this season, from Frame denim to the High Rise Bell Canyon flare by Paige as well as the styles created by Stella McCartney. Our customers seem to be moving away from standard denim jeans, buying into more directional fashion pieces. Stella McCartney's superhero jean, Alexa by AG, Forte Couture, and Re/DONE – a new LA-based brand of reconstructed and reshaped Levis - are all selling well. We're seeing denim brands venturing into ready-to-wear, catwalk-led pieces, which is evolving the offering in our denim studio and the perception of denim as a whole. Some of our core brands such as J Brand and Citizens of Humanity are taking a fashion forward approach with some of their current and next season pieces. Citizens of Humanity have developed a cropped flare and J Brand is introducing a collection of frayed pieces –flares, crops, jackets as well as culottes styles. Premium niche brands, such as Discount Universe, Forte Couture, which we've sourced exclusively within the UK, Marques'Almeida, are introducing more experimental styles. Denim seems to be moving into a new realm – one that's no longer confined to just everyday or casualwear categories.”
Fabrications continue to be hugely important and brands are introducing more innovative, technical fabrics and finishes each season. We're seeing a resurgence of colours for next season, but in satine fabrics, and velvets are becoming more and more prominent, with velvet flares looking especially promising. Frame suede brown flares are a key fashion piece, and we have also already seen success with leather flares.
Gordon Wu, JC Stores, Sweden
“We sell a lot of boot cut and flared styles for women. Destroyed denim also has a really big following right now, in a boyfriend fit for women. For men we’re seeing a lot of stretch fabrics, especially from brands such as Replay. As soon as people come up with new innovations, like jogger in denim fabrics that we’ve recently seen, it brings new customers into the store. They are happy to pay more for these new styles, so we see innovation as key. We know that fabric manufacturers are intensely looking at ways to excite buyers, but at JC we’re a denim-driven business and we’re still also seeing a lot of regular denim jeans selling. Menswear is growing for us in particular.” 
Mark Werts, American Rag Cie, Global, USA
“Selling well in denim related garments? True traditional Americana, Work Wear, vintage related, women's denim is back! It’s refreshing to see women wanting rigid real jeans instead of Jeggings, leggings, peggings, and active wear. Innovations? Denim is a white canvas; the stylist or manufacturer is the Michelangelo. If Michelangelo is in his studio, he is painting or sculpting...and then there will be another "BOOM". Newest trend? The newest seven things in fit, material, treatment, and colour are indigo, indigo, indigo, indigo, indigo, indigo and of course, indigo.  Indigo fabric jeans (de Nimes) started around 1850 according to google, and have had 165 year run.  Indigo knits really started 5 years ago and have a 160 year run to catch up to bottoms. My favorite colour is the 54 shades of blue.
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