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DENIM COUTURE: THE NEW LUXURY
Beatrice Campani
The creative mix between the rarefied world of haute couture and the refined simplicity of denim seems to be an unexpected combination. That may be, but the history of costume teaches that often unexpected encounters are the most successful. 7 For All Mankind has collaborated with Giambattista Valli for a capsule collection that mixes Valli’s attention to constructions with the brand’s perfect shapes, fit and luxurious fabrics. "I used denim as a canvas to project my vision," said Giambattista Valli. Jacob Cohën has added to its main and premium collections some ‘special’ pieces: authentic items that are rich in details such as jeans with pailettes or precious embroideries. Even the coming winter premium capsule offers a wide selection of jeans dedicated to denim lovers. Boyfriend fit, manual processes to get a used effect, patching: each piece is then worked individually to be unique. Also G-Star celebrates tailoring: its new Restored Denim comes from repaired jeans, using techniques taken from the archive and celebrating the art of mending. The truth is that designer labels love to use denim as a luxury material: Replay offers skinny high-waist denim in black, with iridescent touch and rivets on the pockets plated in 24 carat gold, while Roy Roger's has captivated fans with a denim tuxedo and Jeckerson has just launched a new premium brand, JJeans, made with ISKO, one of the leading manufacturer of high-end denim.
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