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Over the past 15 years, the denim industry has made significant efforts to reduce its environmental impact. Preserving water for denim’s treatment has been one of the main targets. François Girbaud, who launched the stone wash technique in 1965, which consumes lots of water, answered the first one in 2003 with his laser technique Wattwash. Many other waterless initiatives have emerged since then. 
Producing eco-denim is not that complicated. Firstly looking at the material, as organic cotton is rare and original treatments are key trends for denim. So imagination and research have brought new materials such as recycled cotton, water bottles, linen and paper yarns. The dye remains natural in authentic denim, as indigo is a plant. The best eco-dye is recognized thanks to labels like OEKO-TEX from Germany, which provides the additional benefit of skin-friendly clothing. The eco-design approach asks to analyze the whole lifecycle of a product, which means the whole way of production, from local sourcing to reduce transportation, to the eventual dissembling of the materials, e.g. using stitches instead of metal rivets. Today, most of denim manufacturers are aware of this and propose smart products, such as ISKO, BOSSA and KASSIM DENIM. Whether you are a designer, wearer, buyer, or manufacturer, every time you touch denim you can participate to make it greener with your choice and behavior.

For an extended version of this article, visit www.wearglobalnetwork.com/news/special
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