Editorial 
Dear reader,
The fashion world is currently in a state of radical change. Values are shifting, trends are being set differently and the consumer behavior of the younger generation is unrecognizable compared with that of the older generation. Fast-fashion giants such as H&M, Zara, and Mango, and large retailers such as Uniqlo, which cater to people’s basic fashion requirements, have totally and permanently altered the landscape of fashion retail. The good old days, when almost anyone could make money out of fashion if they were willing to put in some effort and were not completely stupid, are unfortunately well and truly over. But opportunities to earn a lot of money and have fun with fashion are not entirely a thing of the past. The industry is simply becoming more professional, more global, and increasingly fast-paced. These days, retailers must travel, make selections, and curate their collections, keeping a close eye on their customer base. Customer service is crucial – check your ego at the door. In this issue, our global team has once again worked hard to bring you key trends, innovative retail concepts, great designers and trend-setting pieces from all over the world. Denim is a particular focus of this issue. Denim is the coolest, most profitable and most versatile fabric the fashion industry has to offer. In this issue, we show you the possibilities that denim embodies and where the denim journey is headed. Hopefully the fantastic denim pieces in this issue will whet your appetite for more.
Finally, we are excited to announce that we are hosting the first-ever WeAr Select from 9-10 January 2016 in a prime London location. It will be a new, innovative international fashion trade show – and you, dear readers, are invited. Our vision is to create a manageable, preselected platform that makes it possible for retailers like you to spend a weekend getting to know key new trends, networking, and discovering premium brands in the fields of menswear, womenswear, and footwear, from South America, Europe, Asia, and beyond. Allow us also to introduce you to some of London’s best retail concepts. Good food and drink will be in plentiful supply. In short, it promises to be a condensed, informative, affordable weekend in one of the most interesting cities in the world – and a visit may even make you money. To make things easy for you and to keep you up to date with the premium segment, we will organize four trade shows per year in London. We aim to keep the trade show manageable and will work together with other trade shows as we do not want to compete; rather we aim to revive the entire market through new concepts, creating an antidote to the fast-fashion giants, something we believe will be gladly received by end consumers. “God save fashion and the Queen.” We very much look forward to getting to know you in person as a trade show visitor/exhibitor.
I wish you every success in your business.
Yours,
Klaus Vogel
Publisher & Editor-in-Chief
