BRANDS

MENSWEAR LABELS TO WATCH

AGI & SAM

The appeal of Agi & Sam is that the young British designers have managed to mediate a balance in UK menswear, sitting somewhere between the classic tradition of Savile Row and the modern boundary pushing London is also known for. Agi Mdumulla and Sam Cotton met while working at Alexander McQueen in 2008, before setting up on their own in 2010. Presentations at UK non-profit Fashion East kick started the label and they have become a highlight of London Collections: Men, boasting stockists such as Barneys in Japan and 10 Corso Como in Seoul. AW 2015 saw the duo take inspiration from Agi’s childhood drawings of clothes. The pair took deconstructed designs for coats and jackets to their old primary schools and asked pupils to put them back together with Velcro. The result is an ‘exploding’ collection where panels are interchangeable, linings are inside out and colours are bold. Another creative classic from these two stars on the rise.
www.agiandsam.com 

KOBE SHAVED CLUB

[bookmark: _GoBack]With the concept of ‘Designing Travel’, the new menswear brand KOBE Shaved Club that began in AW 2015 offers fashion pieces that create cool ways to dress for journeys. The brand is from the Japanese city of Kobe, which developed as a trade hub in the nineteenth century. This season’s theme is ‘a short trip’, where the brand imagines a businessman who is exploring the outlying cities and villages of his destination. This is expressed by using unusual materials for standard menswear items such as suits and jackets. For example, there are tweed pattern printed, down-filled coats, wool and camel hair suits with denim-like processing and Chukka boots that incorporate traditional Japanese real indigo dye. KOBE Shaved Club is a brand that appeals to men looking for quirky fashion and it is beginning sales online and in its showroom.        
www.kobeshavedclub.com

LUCA LARENZA

Italian designer Luca Larenza likes to be creative rather than a fashion designer. He started by exploring and experiencing the world, designing his own way without being affected by conventionality. As a boy he was captured by the art of graffiti and after studying law, he moved to Madrid to take a Masters in Fashion Management, which led him to enter the fashion world as a buyer. Going back to Milan, driven by his passion for design, he started a collaboration with Antonio Fusco and 2008 he founded his brand dedicated to menswear. Knitwear and outerwear identify the collections, with particularly sophisticated shapes and the use of vibrant colours. Inspiration for the collections, made for metropolitan bohemians, comes from the neo-dandies, using selected fabrics and yarns as well as applying traditional Italian manufacturing techniques. A couture line has been recently introduced starting a new bespoke project.
 www.lucalarenza.com
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