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Leonard Wong is a fashion designer from Shanghai, China who attracts attention for his sharp designs and multi-faceted activities. While studying at Tokyo’s Bunka Fashion College, he received many accolades such as the Tokyo New Designer Fashion Grand Prix and the Air France award. After graduating in 2013 and establishing a label in Tokyo, Wong participated in Mercedes-Benz Fashion Week Tokyo and ‘Tokyo Imagine’ in Milan’s Salone de Mobile. With these milestones, as well as providing costumes for Lady Gaga, his talent was developed with intense momentum. As the symbol of his brand, Wong uses a nail in his logo, nametag and graphics. Existing since the BC era and unchanged in shape since then, the nail has continued as the smallest scale unit for building things. It reflects Wong’s own theme of minimal elegance connecting past and present. The theme of Leonard Wong’s AW 2015 couture line is cell segregation. Here “evolution” is expressed through characteristic leather use, elaborate cuttings and mystical headpieces. It also features stunning shoes that he collaborated on with Amsterdam-based designer Peter Popps. Wong’s promotion video “The Nail” which encapsulates his mysterious worldview was screened at places like the Bilbao Fashion and Future exhibition at the Guggenheim Museum Bilbao, and is causing quite a stir. Currently Leonard Wong is stocked at Natural Gift (China), Atrum (Japan), Ceiba SF (U.S.) and Black Stone (Italy).  
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