INTERVIEW

HEAD OVER HEELS

Emily Norval

BRITISH LUXURY FOOTWEAR DESIGNER NICHOLAS KIRKWOOD HAS GROWN FROM AN UP AND COMING LABEL TO A LEADING INTERNATIONAL PLAYER, WITH STOCKISTS IN 40 COUNTRIES. HE TALKS TO WEAR ABOUT HIS PROUDEST ACHIEVEMENTS AND WHAT THE FUTURE HOLDS. 

What are you working on at the moment?
We’ve just finished pre-SS 2016, so we’ll show that in about three weeks. As soon as you’ve finished one collection you’re on to the next one. We used to do three per season but we’re now going to do two, which will make it more focused. 

There are some new styles, including snow boots, in your AW 2015 women’s mainline. How has the collection been received? 
[bookmark: _GoBack]We showed it in Paris at our press day there and got a really great response. I’ve used shearling and fur before but in a decorative way rather than for warmth. It’s nice to have a new category but they’re also a trend item, which is great. 

Do you start by looking at trend items when you embark on a new collection?
No, it’s not like the snow boot was a big hit for spring! It’s more about your gut feeling and what you think is fresh. Sometimes that’s something you’re working on by yourself or you’ll see that other designers are feeling the same thing and that’s what creates a trend. 

How have your designs changed in the last ten years?
When you start, all of your energy is going into making statement pieces and getting noticed. When I started it was very much about a cocktail shoe – I didn’t even have a basic pump. The collection grows as the audience grows. I think there’s a basic DNA from when I first started, but it has matured. 

How has your partnership with LVMH since 2013 change your experience as a designer?
Obviously they have a huge wealth of knowledge, which is invaluable for a brand of my size, so to have that really allows you to plan more for the future.

What has been your proudest achievement?
For me, as I guess it would be for many designers, opening my first shop [Kirkwood now has three flagships in London, New York and Las Vegas]. It’s like having a child in a way, it’s such a big step financially for the company but it’s also the first time you get to create your own world that the public will interact with. 

Where else would you like to open stores?
The Middle East is somewhere we’ll be looking at, as it’s such a great market for us. 

When WeAr interviewed Manolo Blahnik, he said you were his designer to watch. Which up and coming shoe designers would you recommend?
For me, Manolo was the reason why I went into shoes. When I first saw a pair of Manolo shoes in real life I got the buzz. As far as new designers, I’d say Sophia Webster.

Footwear is such a fashion statement in itself, has that changed within your generation of designers?
I think it’s come full cycle. When I first started, shoes were a little more classic and very much an accessory during runway shows. Then some of the bigger design houses became more focused on shoes and pushing the boat out, so shoes came into the limelight, which allowed people like me to enter. Then it got to the point where they were so crazy and girls couldn’t walk in them, so it started coming down the other way. But we’re coming back out of that again.
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